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Introduction

Throughout the last decade, communication has been revolutionized. Consequently, people throughout the world are daily exposed to political debates and arguments, public speeches of famous figures in the social, economic and religious field as well as written messages of business professionals. It may be concluded that public figures wish to be seen in the best light. However, is one really aware of the persuasive techniques they employ in order to build their image, convince the audience to their bieliefs and arouse particular emotions? As a matter of fact, does one know the essence of the art of public relations? 

Although the term public relations is frequently used in today’s media, people often misconceive the practice and reduce it to creating attractive false images of public figures, events or organizations and stretching the truth. Due to this fact, the author decided to devote this thesis to the most important weapon of public relations, that is its language. In detail, the aim of this thesis is to analyze the purpose and techniques of speaking and writing for public relations. The author finds this subject particularly interesting since the art of public relations is complex and requires a broad knowledge of language, culture, journalism and social communication.

This dissertation consists of four chapters, three of which are theoretical in nature. The first chapter provides general introduction into the field of public relations. It presents the basic theory of public relations, aims of the practice, its definitions, functions and the beginnings of public relations. Finally, at the end of this chapter, the author presents common myths concerning the language of public relations.

The purpose of the second chapter is to introduce the linguistic models of communication and the pragmatic aspect of communicating. The author provides information on four models of communication theory by de Saussure, Shannon and Weaver, Denes and Pinson, and Sperber and Wilson. Furthermore, one can take cognizance of the study of meaning, pragmatics, or more specifically implicature and presupposition. 

The third chapter treats about the written forms in public relations. To be more specific, this chapter presents the successive stages of planning, writing and evaluating 
a message. Moreover, it examines the rules of writing texts for public relations as well as describes several forms of written discourse most frequently used by public relations practitioners.

The fourth chapter is analytical in nature. It aims at analyzing persuasive, occasional and post-crisis speeches according to means of stylistic, phonological and lexical expression used by speakers. Finally, the author of this thesis examines the structure of each speech and oratorical techniques employed by speakers.

Chapter 1. Theory of public relations
Fame is a nasty Faustian bargain, the famous find,

          but with an inversion of the classic deal. Instead

           of selling one’s soul to the devil in order to know

     all things, as Faust did, one sells one’s soul in order

             to be known. A devolution from the active

           to the passive. The outcome is not happy in either

 case.

      Lance Morrow

1.1. What is public relations?
Defining the notion of public relations is crucial to understand its essence. Too often, people tend to use a narrow and misleading definition of PR. Heath and Coombs (2006) claim that one view considers public relations as something similar to image building, a misconception that can reduce the practice to employees of PR agencies who create an attractive false image of an organization by stretching the truth. Such theories describe people who know how to lie glibly and twist issues during press conferences and other public forums. 

Another view of public relations understands it as reputation management or image management whereby public relations makes up for damage done by unprofessional business practice. It may be safely concluded that organizations want to be seen in the best light but their reputation is only part of the success. However, some people subscribe to the view that public relations distorts the truth to make a bad organization look good. 

It is believed that there are many different definitions of public relations depending on a school, PR organization and handbook. PR specialists estimate that there are approximately two thousand definitions of public relations functioning throughout the world and the number is still increasing.

Trying to define the art of public relations, one should pay attention to the value that PR adds to the organizations. People whose preparedness those organizations need should not be underestimated. The basis of creating good reputation or image is to show shareholders that the organization can offer and maintain a beneficial relationship with them. 

According to Heath and Coombs public relations is:

the management function that entails planning, research, publicity, promotion, and collaborative decision making to help any organization’s ability to listen to, appreciate, and respond appropriately to those persons and groups whose mutually beneficial relationships the organization needs to foster as it strives to achieve its mission and vision. (Heath, Coombs, 2006:7)


The Public Relations Society of America (PRSA) defines PR as a management function. Public relations managers should select appriopriately and implement organization’s goals. At the same time, they should stay in touch with other managers working for the organization in order to cooperate with them in making reasonable strategic-planning decisions. For this to happen, PR practicioners anticipate, analyze and respond to shareholders’ opinions because those people’s views can affect the organization both in a positive and negative way. Due to the fact that practitioners have to cooperate with other managers, they should have a broad knowledge of the organization and interest in public opinion issues that can easily affect the activities and plans of the organization. Then practitioners are able to help the organization management respond to the needs of the shareholders and the organization itself. 

The definition of public relations by Heath and Coombs (2006) draws one’s attention to five  functions of PR which constitute an inseparable part of day-to-day public relations practice, namely:

- the strategic-planning function makes the organization respond to the needs and opinions of other people. Planning involves making an effort in order to make the PR managers’ interests identical with those of the shareholders,
- the research function helps define both opportunities and potential threats that exist around the organization. Public relations uses research to obtain data that are essential for improving the quality of planning decisions. Those decisions are crucial because they aim at getting the organization’s message to its customers,
- the publicity function involves attracting attention and gathering information about a particular activity or attribute of the organization. Publicity engages media coverage to attract people’s attention and inform them about the organization, its product or service offered,
- the promotion function involves a series of efforts that influence the society for several days, weeks or months to arouse the customers’ interest in useful information. A promotion usually consists of a series of publicity events that are covered by the media so that people become more aware of the product, organization, service or issue,
- the collaborative decision making function involves exchanging pieces of advice with the organization leaders and fostering the decision-making style that respects the concerns of the publics affected by a decision. 


In 1948, more than twenty years from the beginnings of PR teaching, there were nine hundred eighty-seven definitions existing in the United States. Hovewer, one of the most important searches for a universal definition was performed in 1975 by the Foundation for Public Relations Research and Education. Sixty-five public relations leaders participated in the study and four hundred seventy-two definitions were analyzed. Harlow points out that the Foundation for Public Relations Research and Education suggested the following definition:
Public relations is a distinctive management function which helps establish and maintain mutual lines of communication, understanding, acceptance, and cooperation between an organization and its publics; involves the management of problems or issues; helps management to keep informed on and responsive to public opinion; defines and emphasizes the responsibility of management to serve the public interest; helps management keep abreast of and effectively utilize change, serving as an early warning system to help anticipate trends; and uses research and sound and ethical communication techniques as its principal tools. (Harlow, 1976:36)

In 1980 Lesly (1981:32), chartered by the Public Relations Society of America, stated that ‘public relations helps an organization and its publics adapt mutually to each other. Public relations is an organization’s efforts to win the cooperation of groups of people.’

Public relations, as the name suggests, concerns ways of mutual impingement and irrespective of the practice area, the essence of public relations stays the same. Consequently, one may use various PR techniques on the political scene, in the field of trade and economy or in charity. 

The philosophy of PR is very simple. Public relations practitioners believe that it is easier to achieve goals while having the social support and understanding on their side. Society’s resistance and indifference are undesirable. The essence of public relations can be presented by means of six keywords: 

- reputation,
- social response,
- credibility,
- trust, 

- harmony,
- mutual understanding based on complete information. 

Professional public relations practice supports all areas of social life, for instance wielding power on the national, regional, local and international stage, economic and industrial activity on a small or large scale and solving social problems. Others also recognize education, national health service, charity and international policy.

Although one frequently hears people refer to public relations, its practice is not well understood. The media may be at least in part to blame for the public’s lack of understanding because they use the term ‘public relations’ inaccurately and focus on some types of PR practice while ignoring the others. The problem is that, as is shown by research into media portrayals of public relations, comparing them with reality, these portrayals are negative and limited. They fail to notice the full range of PR activities and focus on publicity functions only. Public relations is portrayed as nothing more than trying to generate media coverage. Overall, the media use of the term ‘public relations’ has negative connotations. However, public relations is not only ‘being good with people’ or being able to talk flippantly and to socialize easily. This profession requires 
a mastery of various strategic management and tactical skills. Effective public relations is based on matching words and actions. 

An accessible definition of PR is given by Webster’s Online Dictionary:

Public relations (PR) is internal and external communication (use of symbols and symbolic acts) to inform or influence specific publics using writing, marketing, advertising, publicity, promotions, and special events. Some public relations specialists work as full-time employees of companies, politicians, nonprofit organizations, or governments; while others work for PR agencies that contract their services to clients (usually corporations, wealthy individuals or other special interests) who pay for their expertise at keeping them in or out of the spotlight, whichever is necessary.
According to Rozwadowska (2002), a perfect definition of public relations does not exist and in fact it cannot be created. The term is dynamic and changes with the conditions and transformations happening around us as well as with the development of communication techniques. She notes that theoreticians’ efforts should be directed towards the systematization of existing definitions, not towards inventing new ones. 

Seitel (2004:3), a veteran in the practice of PR, believes that ‘public relations is 
a planned process to influence public opinion, through sound character and proper performance, based on mutually satisfactory two-way communication’. Bernays (1989:19) adds that ‘public relations is striving to gain public support for actions, issues, social movements and organizations through information, persuasion and adaptation’. 
1.2. Beginnings of public relations
Although the modern public relations is a 20th​​-century phenomenon, its origins are ancient. Leaders in great societies throughout history knew the importance of influencing public opinion. The beginnings of public relations were less sophisticated than modern PR practice and did not have any rules. According to Seitel (2004:26), ‘archeologists found a farm bulletin in Iraq that told farmers of 1800 B.C. about the latest techniques of harvesting, sowing and irrigating’. It is a good example of planned persuasion aiming at getting through to a particular public for a specific purpose.

Later on, the Greeks attached importance to communication skills. The best speakers from the society wielded power. The Romans, particularly Julius Caesar, knew persuasive techniques in a masterly way. Faced with an unavoidable battle, Caesar tried to gain public support by publications and planned events. Even the Catholic Church contributed to the creation of public relations. In the 1600s the church set up a college of propaganda to inform people about the advantages of Catholicism. 

Public relations came into view as a way for organizations to handle their environment which included for instance government regulations. Public relations’ techniques were used to promote crucial changes in social life such as women’s rights, the environmental responsibility or civil rights. Changes in technology provided new tools for public relations to influence the society. 

The American public relations dates back to the beginnings of the republic. During the American Revolution communication and influencing public opinion turned out to be essential. The colonists tried to persuade King George III that they should have the same rights as Englishmen. When King George III rejected their demands they came up with the weaponry of sword and pen. Samuel Adams organized Committees of Correspondence in order to spread anti-British information throughout the colonies. He also arranged events to build up the revolutionary moods. Thomas Paine was another early PR practitioner who wrote pamphlets and essays encouraging the colonists to unite. 

The creation of America’s most important document, the Constitution, also owed much to public relations. Federalists  who were in  favour of  the  Constitution  fought  against 

anti-Federalists. Their battle took place in newspaper articles and pamphlets as they tried to influence the public opinion. To express their support for the ratification of the Constitution, political leaders such as Alexander Hamilton, James Madison, and John Jay gathered under the pseudonym Publius and wrote letters to the newspapers. Madison, acclaimed as the father of the Constitution, created the Bill of Rights in 1791, which became the first ten amendments to the Constitution. The practice of public relations was one of the things safeguarded in the first amendment.

The practice of PR continued to develop in the 19th century. Two practitioners of the art are best-known: Amos Kendall and Phineas T. Barnum. In 1829 Kendall was chosen by President Andrew Jackson to serve in his administration. Within weeks Kendall became one of Jackson’s most important assistants. He wrote speeches, state papers, messages and press releases. Kendall is said to have been the first presidential press secretary but in fact his role and functions went beyond the position of press secretary. 

Most public relations practitioners would omit the name of P. T. Barnum while talking about PR pioneers. He was said to be a huckster, however his defenders claimed that despite his faults, Barnum used written and oral public relations techniques. He was a great publicist. As the owner of a circus, he wrote article after article for his travelling show. He also gave his performers short names (Tom Thumb or Jenny Lind) on purpose so that they could fit into the headlines of narrow newspaper columns. Barnum is known for staging queer events in order to appear in the newspapers. Such events propagated for instance the legal marriage of the fat lady and the thin man. 

At the beginning of the 20th century business leaders arrived at the conclusion that each corporation needs intelligent management in the area of getting through to the public opinion. As it turned out, the best way to influence the society was to tell the truth. This simple honesty was the basis for the achievements of America’s first successful public relations counselor, Ivy Ledbetter Lee. He was a former Wall Street reporter who became engrossed in publicity work in 1903. For him, the key to business was to inform the public. Lee believed that a company should present its side honestly and forcefully, which even meant admitting that the company was wrong. 

In 1914 Lee was hired by John D. Rockefeller Jr. who was the head of the most misunderstood American wealthy family. Lee did not want to change the Rockefellers’ policy. He decided to give it a public hearing. While working for the Rockefellers, Lee tried to show their everyday life activities: playing golf, celebrating birthdays and going to church. In a nutshell, Lee’s goal was to present the Rockefeller family in terms that every single man could appreciate. Years later, the family became the America’s finest example of philantropy. Due to his achevements, Ivy Lee is recognized as the man who brought frankness and openness to public relations.  

Another influential counselor was Edward L. Bernays, who began his publicist career in 1913. He was the nephew of Sigmund Freud and a real public relations scholar who established the principles of psychology and survey research to improve his practice. Bernays was a master in a public relations field for almost the entire century. He won fame after his wise response to the Lucky Strike cigarettes image problems. The American Tobacco Company carried out research which revealed that women did not buy Lucky Strike because the bright green packaging did not match their clothes. There were two possible solutions: change the color or change the women’s perception of the color. Bernay’s campaign began with him visiting famous designers in Paris. Then he convinced one of the best textile manufacturers to sponsor a Green Fashions Fall lunch. After creating the Color Fashion Bureau he met with fashion editors and art historians to talk about the significance of the color green. Sales of Lucky Strike increased and the brand became more popular among women. 

In 1923 Edward L. Bernays organized and taught the first course in PR. He was also remembered for recruiting the first female practitioner in the field, his wife Doris E. Fleischman. Bernays’s writings were the first to distinguish public relations from publicity work or press agentry. He later wrote: 

At first we called our activity ‘publicity direction’. We intended to give advice to clients on how to direct their actions to get public visibility for them. But within a year we changed the service and its name to ‘counsel on public relations’. We recognized that all actions of a client that impinged on the public needed counsel. Public visibility of a client for one action might be vitiated by another action not in the public interest. (Bernays, 1981:8)

After World War II people came back to work and business was developing. Such companies as General Electric, General Motors, and American Telephone 

& Telegraph (AT&T) worked hard to maintain their good reputation both through words and actions. In 1927, Arthur W. Page became AT&T’s first PR vice president. He was also among few public relations executives who helped prestigious corporate boards of directors in such organizations as Chase Manhattan Bank, Kennecott Copper, Prudential Insurance, and Westinghouse Electric. 

Another person who desired to respond to public’s wishes was Paul Garrett, 
a former news reporter and the first director of public relations for General Motors in 1931. He once explained that he was to convince the public opinion that his powerful company can be trusted. As in other professions, in the field of public relations women and minorities had to make gradual progress in order to apply their skills. Joseph Varney Baker was the African American who gained national prominence. He established his own firm in 1934 and the was the first African American to become Accredited in Public Relations (APR). He was a skilled specialist in communicating with the multicultural market for such clients as DuPont, Procter & Gamble, and Black entertainers. 

In the 21st century, public relations business develops and it now constitues 
a mix of huge agencies, medium-sized firms, and one-person operations. After an era of excess, corporations are dependent on PR advice and they try to gain public trust once again. 

1.3. Myths concerning the language of public relations
As a means of communication, public relations does not exist without the mass media. However, the number of myths concerning PR language is increasing. These misinterpretations make it impossible for people to understand and appreciate the value of professional public relations practice in today’s world. 

Myth number one.

Public relations is based on information manipulation. 

Marshall McLuhan (1967), the originator of the global village theory, once said that the very selection of information is already a manipulation. Therefore, public relations has to be relieved from this accusation. The variety of written and spoken forms used by PR practitioners underscore the importance of information credibility. What is more, all texts written and published by public relations professionals are equipped with the author’s signature. Each author is responsible for the authenticity of the information he uses. 

Myth number two.

Connections are crucial for achieving successful communication.


Even the best connections will not help in the long run when the PR practitioner does not have suitable skills to write about the company and create basic documents. However, if one transmits well prepared sets of information and other publications concerning the company to the mass media, one will soon establish and develop new connections with the media representatives.

Myth number three.

The language of PR is ‘too pretty and sugary’. 


 Murdoch (2000a) tries to debunk the myth that the language of public relations is tautological. None of the newspapers or magizines would publish a text full of adjectives and empty slogans. A professional PR text involves hours of work and particular specialist skills. There is no place for superlatives and repeating the same thing in other words. Hanna Kral (1978) states in her book that a reporter is limited by life. It means that he is not allowed to introduce any changes to the material he is presenting. The same concerns the area of public relations. A novel or a movie script can be changed many times, whereas pulic relations press release or report has to be authentic and truthful.

1.4. Concluding remarks

This chapter aimed at acquainting the reader with the basic theory of public relations. The author presented aims, functions and the evolution of the practice as well as myths concerning the language of public relations. It occured that the main aim of public relations is helping any organization or any public figure to listen to, appreciate, and respond to appropriately to those persons and groups whose mutually beneficial relationships the organization or the public figure needs to foster as it strives to achieve its or his goal. Moreover, the author of this thesis stated that although the modern public relations is a 20th-century phenomenon, its origins are ancient. Leaders in great societies throughout history knew the importance of influencing public opinion. Even ancient figures like Julius Ceasar knew persuasive techniques of public speaking in a masterly way.
Chapter  2. Aims and models of communicating.


 Pragmatic aspect of communication
2.1. Aims of communicating
In the 21st century, due to the development of the mass media and popular culture, communication through oral and written texts as well as images became important. Written and spoken discourse are different types of public relations communication vehicles which help achieving communication goals.

According to Seitel (2004), a planned act of communicating in public relations has four basic purposes, namely:

- to inform. 

An organization aims at informing and educating specific public. For instance, before the summer season, every automobile association will spread information concerning safe driving habits for long journeys. Therefore, the automobile association provides valuable information for the public, 

- to persuade. 

A basic goal of PR communicators is to persuade the public to take certain actions. However, persuasion should not be aggressive. For instance, an annual bank report concerning bank’s financial stability and security may be subtly persuasive for potential clients,
- to motivate. 

Organizations motivate their employees to work as a team and to achieve success as a team, 

- to build mutual understanding. 

Communicators of an organization have as their goal the attainment of understanding of the other party. For instance, a group of people meets with the local plant manager in order to express its worries about the neighborhood pollution. They also hope that the manager will understand their fear.

A message in public relations may trigger various kinds of reactions:

- it may change attitudes. This effect occurs rarely and is difficult to obtain,
- it may crystallize attitudes. This result is more common as it may motivate receivers to take the actions they have already been thinking about but needed an extra stimulus, 

- it may create a certain doubt. Communication may at times make receivers change their mind. A persuasive message can modify and question their original point of view,
- it may do nothing. Lack of action is often the result of communication. For instance, the expensive campaigns led by the American government and aimed at the reduction of cigarette sales did not bring desired results. 

2.2. Models of communication
Different models of communication are offered in linguistic literature. Ferdinand de Saussure introduced his model of communication in the book Course in general linguistics (1983). This model, which can be called the speech circuit, has strongly influenced generations of linguists. In order to identify what role linguistic structures play within the language, one has to consider the individual act of speech. According to de Saussure (1983), the process of communication starts in the brain of a person when concepts are associated with representations of linguistic signs or sound patterns. 
De Saussure writes: 
Let us suppose that a given concept triggers in the brain a corresponding sound pattern. This is an entirely psychological phenomenon, followed in turn by a physiological process: the brain transmits to the organs of phonation an impulse corresponding to the pattern. Then sound waves are sent from A’s mouth to B’s ear: a purely physical process. Next, the circuit continues in B in the opposite order: from ear to brain, the physiological transmission of the sound pattern; in the brain, the psychological association of this pattern with the corresponding concept. If B speaks in turn, this new act will pursue- from his brain to A’s- exactly the same course as the first, passing through the same successive phases. (Saussure, 1983:27-28)

                                           [image: image1.png]
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Figure 1. Saussure’s diagrams of the speech circuit.
In 1948 electrical engineers Claude E. Shannon and Warren Weaver published a paper discussing a theory of probability for the success of electronic transmission of information. Their approach to communication became known as the information theory (sometimes also called the communication theory). It also served as a key component of the code model. Shannon and Weaver were particularly concerned with the transmission of different types of electrical signals and the way  electrical disturbances could impact the system. Their scheme consisted of five parts:

[image: image3]
Figure 2. Shannon and Weaver’s model of communication.
In order to examine Shannon and Weaver’s model of communication, one has to understand certain notions first. A code is a a system which joins messages with signals, making it possible for two machines to communicate. Furthermore, a message is a conceptual representation whereas a signal stands for a modification of the environment that can be produced by one machine and recognised by the other. 

A communication process starts when a message originates in an information source. Then, the message, which does not travel, is being encoded into a signal (which can travel). This signal is decoded at the receiving end. For instance, telecommunications employees are the source and the destination, telex machines are the encoder and the decoder, an electric wire is the channel and a series of electrical impulses are signals. A text which constitutes a message is typed by the source on the encoder’s keyboard. The encoder is equipped with a code which associates each letter to a patricular pattern of electric impulses. Then, the encoder sends these impulses through the channel to the decoder. And finally, the decoder which contains a copy of the encoder’s code, uses it to deliver the message to the destination. Unfortunately, noise can destroy or change the signal. This model was adapted for instance by Roman Jakobson to represent an act of verbal communication.
Denes and Pinson (1993) combined the material concerning the code model and the information theory. According to their theory, the components of the act of communication are simply characterized via a speech chain analogy. Denes and Pinson state that ‘ideas to be transmitted are represented by a code that undergoes transformations as speech events proceed from one level to another’ (Denes and Pinson, 1993:6). According to Harris (1987:213–214), their model ‘represents communication as involving passage through a succession of phases arranged in linear progression along a track or pathway. In this succession there are no gaps’. The result is, indeed, a code model account of communication.    


[image: image4]
Figure 3. Diagram of a speech chain version of the code model.
The chain analogy makes it possible to identify the embedded information theoretic account of phonetic transmission. 
In the book Relevance. Communication and Cognition Dan Sperber and Deirdre Wilson presented a new approach to the study of human communication. The purpose of human cognitive process is to achieve possibly the best cognitive effect using the smallest processing effort. In order to achieve this, one concentrates on the most relevant information.

According to Sperber and Wilson:

Communication is a process involving two information-processing devices. One device modifies the physical environment of the other. As a result, the second device constructs representations similar to representations already stored in the first device. (Sperber, Wilson, 1986:1)


Sperber and Wilson propose a similar model for human verbal communication. A source and the destination in this model are central thought processes, the encoder and the decoder are linguistic abilities, the message represents a thought and the channel stands for the air, which carries the acoustic signal. 


[image: image5]
Figure 4. Sperber and Wilson’s model of human verbal communication.
2.3. Pragmatic aspect of communication

Pragmatics is a study of  meaning conveyed by a speaker and interpreted by 
a listener. It involves an interpretation of what people mean in a given context and in what way the context influences the message. Furthermore, it shows how something that is unsaid can be recognized as part of what is communicated. Knowing that the listener stands next to us or that he is kilometres away, the speaker decides how much needs to be said. 

REFERENCE


Linguistic forms called referring expressions are used by a speaker or writer to aid a listener or reader with identifying the idea. Referring expressions are usually proper nouns, definite or indefinite noun phrases, and pronouns. Reference concerns the speaker’s goals and beliefs in the use of language. However, in order to achieve successful reference, the function of inference has to be mentioned. The speaker uses 
a particular referring expression and the listener’s task is to infer which entity the speaker intends to identify. Sometimes the speaker uses vague expressions (hoping that the listener will identify the referent by himself) or invents new names. It is important to note that not all referring expressions have physical referents. 
Indefinite noun phrases can be used with reference to physically present entities (e.g. There’s a woman waiting for you.) or to describe entities which possibly exist but they are unknown (e.g. She wants to marry a rich man.) A similar distinction can be observed with definite noun phrases (e.g. There was no sign of the killer). 

Reference is not restricted to one speaker and one listener. It also works between all members of a community who share one language and culture. For instance, a proper noun like ‘Shakespeare’ does not have to mean one specific person. It can also be used with reference to a thing (e.g. Is it your Shakespeare lying on the table?). Here, the intended and the inferred referent would be probably a book. As can be seen, there  is 
a pragmatic connection between proper names and objects that will be conventionally asscociated. 
The referring expression gives a number of possible referents (a range of reference). The co-text makes it easier for the listener or reader to identify the referent by limiting this range of interpretations. (e.g. France won the Champion’s League.) According to Yule (1996:21) ‘co-text is just a linguistic part of the environment in which a referring expression is used.’

Despite single acts of reference, one may come across a cluster of sentences. In English, the initial expression (the antecedent) is indefinite whereas subsequent expressions (anaphors) are definite. Moreover, there is a much less common cataphora which uses pronouns as well as definite nouns in the initial expression.(e.g. I looked down and 
I almost stepped on it. There was a big mouse in my kitchen.) On the other hand, one can observe the situation when the interpretation is required by a listener or reader. (e.g. Cook for two hours). Such reference is called zero anaphora or ellipsis. It is an another example of more being communicated than said. 

PRESUPPOSITION

According to Yule (1996), presupposition must be mutually known or assumed by the speaker and addressee for the utterance to be considered appropriate in context. Potential presuppositions are the ones that can only become actual presuppositions in context with speakers. There are different types of potential presuppositions:

- existential presuppositions. It is an assumption that someone or something, identified by a noun phrase, exists (e.g. the dog),
- factive presuppositions. Verbs such as know, realize, and regret have factive presuppositions. It is an assumption that information stated after these verbs is true (e.g. I regret leaving.),
- lexical presuppositions. It assumes that while using one word, the speaker can act as if another meaning will be understood . (e.g. They managed to win this game),
- structural pressupositions. It appears when part of a structure contains information which are treated as already known (e.g. When dis she die?),
- non-factive presuppositions. It is assumed not to be true. Verbs like dream, imagine and pretend are used with the presupposition that what follows is not true (e.g. She pretends to be seriously ill), 

- counterfactual presuppositions. It means that what is presupposed is the opprosite of what is true (e.g. If I weren’t poor,...).
IMPLICATURE
Implicature is an additional conveyed meaning. For instance, by saying something the speaker expects that the listener will be able to work out the implicature intended in a particular context. It has to be noted that speakers communicate meaning through implicatures and listeners recognize those communicated meanings. 

There are two types of implicatures according to Yule (1996):
- conversational implicature. It is a message that is not found in the plain sense of the sentence. The speaker implies it. The hearer is able to infer (read between the lines) this message in the utterance, by appealing to the rules which govern successful conversational interaction. Grice (1989) proposed that implicatures in the second sentence can be calculated from the first, by understanding three things, namely: the usual linguistic meaning of what is said, contextual information (shared or general knowledge) and the assumption that the speaker is obeying the rules of communication.
An example of what Grice meant by conversational implicature is the utterance: ‘Have you got any cash on you?’ where the speaker really wants the hearer to understand the meaning: ‘Can you lend me some money? I don't have much on me.’,
- conventional implicature. It is an additional unstated meaning associated with the use of a specific word (e.g. Ann suggested going to the pub but I chose to stay at home.) 
2.4. Concluding remarks

This chapter of the thesis concerned the linguistic models of communication as well as pragmatic aspect of communicating. The author demonstrated four models of communication, namely the speech cicuit by F.de Saussure, the communicatin theory by C. E. Shannon and W. Weaver, a speech chain version of the code model by P. B. Denes and N. E. Pinson and finally a model of human verbal communication by D. Sperber and D. Wilson. Furthermore, the chapter concentrated on a study of meaning conveyed by a speaker and interpreted by a listener, that is pragmatics. The author concluded that listeners interpret what speakers mean in a given context and that the context frequently influences the message. It was also stated that an idea which is not expressed outloud by a speaker can be recognized as part of what is communicated. 
Chapter 3. The language of public relations in written 



 discourse
                                                                                     The pen is mightier than the sword.

                        E. G. Bulwer-Lytton


Public relations is a type of communication and the fundamental form of communication is the written and spoken word. The written word is powerful and even the events one sees on television were initially written down as scripts. Therefore, people who can communicate ideas in writing and create coherent messages are appreciated by their employers. The ability to create well-crafted messages involves not only technical skills and intelligence but also a love of writing. 


For all public relations counselors, writing is a daily routine. PR professionals execute complex projects involving teams of writers and one-person projects which involve writing daily press releases and weekly newsletters. A skillful writer is aware of the situation all over the world but he also understands how his writing is going to affect the world.


Written forms in public relations aim at establishing positive relations between an organization and its publics. Bivins (1995) divides information used by PR writers into two broad categories: uncontrolled and controlled information. Uncontrolled information leaves the desk of a public relations counselor and then newspapers or magazines decide whether they are willing to publish it. Such messages as press releases are uncontrolled. On the other hand, there is controlled information whose editorial content, style, placement, and timing can be controlled. Brochures, house publications, public service announcements and others fall into this category distinguished by Bivins. 

3.1. Written forms in public relations


Written forms in public relations aim at establishing positive relations between an oganization and its publics. Due to the fact that organizations need various types of texts depending on the circumstances, PR practitioners choose an appropriate form of written discourse. Among written forms in public relations one may distinguish news releases and backgrounders, brochures and flyers, newsletters, magazines and trade publications, memos and letters as well as reports, descriptions and stories.

3.1.1. News releases and backgrounders


According to Bivins (1995:44), ‘a press release is information that you wish released to the press, usually the print media.’ News releases are effective and provide people with information about events and occurences. However, in order for a news release to be effective, one should concentrate not so much on writing but on the placement of the text in a newspaper. 


News releases typically announce employee hiring and promotions, new programs and services, community events, and other subjects of public, community, and business interest. Releases are short and include a contact name, address, telephone number and e-mail information. Moreover, they contain an information release line (For Immediate Release). As far as the style of the news release is concerned, it emulates the style of the straight news story. Therefore, it begins with a lead, expands on the lead, and proceeds to present information in decreasing importance. 


Moreover, PR practitioners are frequently asked to create a backgrounder. Backgrounders are in-depth pieces of news which provide background information for speech writers, editors and reporters. They frequently relate to the most fundamental information concerning the company (it’s name, address, telephone number, and a branch of industry). A well-written backgrounder is exhaustive yet concise due to the fact that it occasionally accompanies a news release in press kits and should contain enough information to fill in the gaps letf by the news release. The majority of backgrounders begin with a concise statement of the issue being addressed. Hovewer, suh a statement need not to be presented as a lead nor need it have the inverted pyramid style. An inverted pyramid style is the structure of the press release which consists in puting the most important or enticing information in the first few sentences and unfolding the rest of information in the descending order of importance.
3.1.2. Brochures and flyers


According to Piasta (1996), brochures and flyers constitute one of the most flexible means of written communication which form depends on the current needs of the organization. Brochures and flyers are a quick and cheap way to spread information to large audiences. Brochures, often reffered to as folders, are leaflet advertisements which are usually succinct in language and eye-catching in design. They are formed of a single sheet of paper folded one or more times. It is widely known that brochures should be brief, hovewer their length differs enormously. The aim of a folder is to arouse interest, answer questions and provide sources for further information. It is said that brochures are rarely persuasive since they usually are parts of a larger media campaign. Before starting to write a brochure, a writer should analyze the intended audience, determine a format of a brochure and decide on its length. 


A flyer is a single page leaflet advertisement which is handed out on the street, posted on bulletin boards, or given away at events. When writing for flyers, public relations professionals should reflect on the fact how much information they need to include and consequently, how much space do they need. If a writer has a lot to say, he should consider writing in a newsletter or magazine style and divide the flyer into columns. Hovewer, if he decides to abbreviate the amount of informatio he desires to include, he may use the advertising language and attract readers’ attention with big headlines or graphics. 


The main advantages of brochures and flyers are their ease of production and their inexpensiveness. Therefore, if a message needs to be disseminated quickly, public relations writers frequently decide on using brochures or flyers. 

3.1.3. Newsletters


According to Simon and Zappala:

Newsletters  are communications tools targeted to a specific internal or external public. In general an organization develops a newsletter to inform an audience, to reinforce a positive impression of an organization, and to build support of the organization’s goals. (1996:167)

Newsletters vary depending on the audience who reads them. Nevertheless, they can de divided into two main categories distinguished on the basis of distribution. As Bivins (1995) claims, newsletters distributed inside an organization are deemed vertical publications and newsletters distributed to a narror group with a common interest are considered horizontal publications. 


When writing for newsletters, public relations practitioners use journalistic style which usually ranges from informal to formal depending on the organization’s audience. The form of a newsletter is limited only by expense and imagination. However, standard newsletters are two to four pages long and they are frequently folded. Moreover, the length of articles included in the newsletter also differs since some newsletters contain one article while others include several. 


Due to the fact that newsletters aim at entertaining and informing the public, articles should be written in an entertaining way and simple graphics should be used. After the writer gathers all the ideas for his newsletter, he starts writing the beginning. It should be emphasized that a professional lead is a hook that convinces the reader to read the complete work. In order to entice the reader into reading the piece, several techniques of writing the lead can be employed. Public relations writer may start a newsletter with a quote, an anecdote, an analogy, a simile or by setting the scene. Irrespective of the strategy he uses, the lead of a newsletter is the most important part and should attract audience’s attention. 

3.1.4. Magazines and trade publications


Although the word ‘magazine’ brings in mind consumer publications like Newsweek or National Geographic, in PR jargon it is primarily used to describe a house publication. Similarly to newsletters, house magazines contain fifty percent of information concerning the organization, twenty percent of employee information, twenty percent of significant nonorganizational information and ten percent of casual remarks.

There is no fixed format for house magazines. The crucial issue is to find a place to enclose all relevant information. However, most house magazines are characterized by a harmonious order in which items might appear, namely:

· table of contents – most frequently placed on the front page,

· masthead – contains information concerning the publication,

· editorial – which frequently takes the form of a column,

· letters – if the publication is assigned to two-way communication,

· news notes – a brief information regarding a present situation of the organization,

· articles – it is crucial for the cover story to always appear in the same location in each issue,

· announcements – which concern promotions, job offers or other important information which may be of emlpoyee interest,

· calendar – upcoming events important for readers.

Although there is no written rule concerning the formatting of the magazine, writers are consistent in their choices. 


House publication articles range from straight news to fiction. However, it is important for every article to have a definite beginning, middle and end. A good lead is as equally important to a magazine as it is to a newsletter. The aim of a public relations writer is to attract the reader’s attention and sustain this interest to the end. Equally importantly, the lead should inform the reader about the content of the article. In the body, writers present their ideas clearly and accurately whereas the ending serves summerizing main points of the article and calling for action. 


Another type of organizational publication is called a trade journal and is 
a valuable source of information for employees of a particular industry. Trade journals are periodicals, magazines or publications printed with the intention of target marketing to a specific industry or type of trade. They inform readers about news regarding the concerns and products of the industry. The variety of trade journal articles ranges from news stories on products and services to articles on entertainment. 

3.1.5. Memos and letters


Writing letters, memos and reports is at the heart of public relations practitioners’ daily duties. However, it should be emphasized that an effective correspondence with readers requires politeness and promptness. Moreover, organizational correspondence with sponsors should be carried on systematically and accurately. 


As far as memos are concerned, they are documents which aid the memory by recording events or observations on a topic. Memoranda are short and aim at conveying information to internal audiences. However, PR writers frequently plan memos by writing down several pages in rough. In order for the memo to be moderately short, writers employ coscise language. Moreover, a professional memo includes the date, the title and name of the person to whom it is addressed, the name of the sender and graphics which enhance readability. 


Letters, on the other hand, are divied into appeal letters, general business letters and letters to the editor. Appeal letters are written in order to support a cause or solicit donations that is why public relations writers make the content involving and interesting to read. The main aim of an appeal letter is to make a personal connection with the reader. Therefore, a skilled writed indicates the benefits of reader involvment in the cause and at the same time he avoids being nagging. 


General business letters constitute another type of corespondence in public relations. This type of letters is most frequently used in order to confirm business arrangements or to show the organization’s gratitude for support. Business letters are characterized by professional vocabulary and brevity. However, it is essential to remember that the content refers to the subject. Moreover, the writer always affixes 
a date, the name, title, address of the recipient, a salutation and the signature to such 
a letter.  


As stated above, business letters are clear, simple and keep to the subject. Moreover, is highly unprofessional for the writer to use stilted style when creating 
a letter to the editor since this type of letter requires an emotional approach of the writer and an attention-getting content. Despite the fact that all letters are short, letters to the editor also explain the writer’s purpose in detail and create a friendly bond with the reader. The aim of such a letter is to seek community support for an event or issue, draw attention, respond to criticism or correct false information.

3.1.6. Reports, descriptions and stories 


Descriptions and stories are most frequently published in news bulletins and cyclic publications. Their aim is to support the positive image of a trade mark, inform about a corporate plan for future years and describe the organization’s history or situation to the reader. A report is a document characterized by information reflective of inquiry or investigation, which is tailored to the context of a given situation and audience. Descriptions, on the other hand, are texts which transmit an image of the particulars of an event, a company meeting, or similar. According to Murdoch (2000a), reports and descriptions are characterized by great number of details. What is more, descriptive or narrative stories sould be written in present tenses. Murdoch also believes that in reports ad descriptions written in English writers are to use past tense unless they are quoting characters of their report. A narrative report deals with describing the events without referring to words of other people. On the other hand, there are human interest reports which treat of particular people with noteworthy experience.


While writing a description, story or report for public relations, one adheres to the following rules, namely:

· using the natural word order (subject, object, complement, adverbials). The word order in descriptions, stories and reports is not as flexible as one would imagine,

· avoiding contractions such as: isn’t, hasn’t, wasn’t,

· choosing the linking words carefully,

· rereading the text and filling in the missing articles,

· after the text is finished, the writer should use the function Grammarcheck and Spellcheck if available on the computer,

· creating one’s own stock-in-trade of power words,

· checking the text several times before sending it to be published.

3.2. Planning, writing and evaluating a message


According to Bivins (1995:4), ‘all forms of writing for public relations have one thing in common – they should be written well.’ Although it may sound easy, creating a message for public relations is a complicated and complex process due to the fact that various forms of public relations writing differ in numerous aspects. These differences most frequently concern intent, style, format and medium. For instance, newsletters require a standard magazine style of journalism whereas news releases are shorter, leaner and written in a news reporting style. Moreover, there are brochures which are short and thrifty of words. 


There are two basic purposes for writing a public relations message – to inform or to persuade. Hovewer, in order to achieve success in written communication one has to go through three processes of creating a message, namely:

1. The planning process which includes:


- developing a problem statement,


- researching the topic,


- analyzing the target audience,


- setting objectives and criteria for evaluation,


- choosing the appropriate medium or media.

2. The writing process consisting of:


- setting message strategy,


- setting a style and organizing the message,


- writing the message.

3. The evaluation process including:


- testing the message in advance of distribution,


- evaluating the message during and following the program.


The first step in the planning process is defining the issue or problem. Public relations counselors have to know a clear direction to show what they are trying to achieve by writing a particular message. First, they need to name the problem and the affected parties. Next, the problem should be classified as the one of immediate concern, impending concern or potential concern. While preparing to write a message one has to be as precise as it is possible in developing a problem statement.


Moreover, it is essential to know the topic one is writing about. Intuition will not suffice. Some writers may conduct surveys or questionnaires while the others would find visiting the library sufficient. Most PR practitioners have access to organizational research materials which allow the writer to see what has been written about his subject area. One should never start writing unless one has a satisfying background on the subject. However, for many public relations texts it is important to acquaint opinions of other people. This is where interviews come in handy. Interviewing is a special ability and it requires a lot of practice.


Public relations professionals also appreciate the significance of analyzing their audience. In order to write for an audience, they have to know that audience thoroughly. However, what one needs to know about the target audience mainly depends on what objectives one has. As stated before, writing for public relations usually serves two purposes – informing or persuading. Persuasive writing should attract the prospective reader with its look. As opposed to informative publications which are more straightforward and less showy. 


Setting objectives and criteria is equally important while planning a message. Objectives should be realistic and measurable. According to Bivins (1995), there are three types of objectives: informational, attitudinal and behavioral. Informational ones serve to present analyzed information concerning a particular topic to the public whereas attitudinal or behavioral objectives a message is going to be persuasive. Bivins (1995) distinguishes three ways of influencing people’s behaviour or attitude, namely:

· creating an attitude or behaviour when none exists,

· reinforcing an existing attitude or behaviour,

· attempting to change an attitude .

The first solution is the easiest one due to the fact that the target audience supposedly does not have any firm predispositions. As far as the third solution is concerned, it is most difficult to accomplish as well as it consumes a lot of writer’s time and energy. Reinforcing an existing attitude or behaviour is relatively easy to achieve as the target audience already believes in the way the writer desires. 


The planning process ends with choosing the appropriate medium or media. Deciding on the right medium or media shoul be based on a number of factors. According to Newsom, Vanslyke Turk and Kruckeberg (1999) the writer should reflect on the audience he is trying to reach and try to evaluate the credibility ratings for each medium. What is more, he should consider when to reach his audience in order for the message to be effective. After an ideal medium has been chosen, the writing process may begin. 


Setting a message strategy aims at reaching the desired effect on the target audience. PR counselors are well aware that their writing strategies should follow their objectives and contribute to them. As Moriarty (1990) claims, there are five basic message strategies, namely:

· an information strategy which is a straightforward statement of facts best employed on audiences  interested in the information the writer provides,

· an argument strategy assumes that there are two or more sides to the presented topic. This strategy appeals to logic and aims at reaching those who are already convinced or neutral and open to new information,

· an image strategy is used in order to maintain a strong identity for 

a product, person, idea or organization. It joins perceptions into a single concept which represents the subject of the writer’s message,

· emotional strategies intend to persuade. They consist in emotionally laden words or images which aim at interesting people by appealing to their emotions,

· an entertainment strategy employs humour as a means to gain and maintain people’s attention. 


After setting a strategy for the message, the writer focuses on the style and the way of organizing the message. Style is usually determined by the medium one chooses to use. However, style also refers to grammatical and semantic usage as well as to organizing the message. Applying methods of good writing to one’s personal writing style is essential. What is more, the writer for public relations should have an increased awareness of how to change things he would like to change while leaving the good parts untouched. 


Writing an informative message is one of the most common tasks in PR writing. The writer not only has to keep to the facts but also create a balanced and objective message. The most valid goal of writing such a message is to increase the knowledge and understanding of the target audience. Bias should be kept to a minimum. Moreover, frequently PR professionals face the necessity of writing a persuasive text. First, they need to understand what they want their audience to do in response to this persuasive text. This audience-centered message should constitute a combination of an emotional and a rational appeal. However, it is important to understant the psychological state of the target audience. Therefore, Bivins (1995) distinguishes three basic techniques of an audience-centered approach. 


The motivated sequence is the first technique mentioned by Bivins and it involves the following steps:

· the writer must first get the attention of his audience which means he has to spectacularly begin his message,

· next, he has to establish why this topic is important to his audience,

· then, a substantiated solution to the problem should be given,

· the writer has to support solutions he has given and name the dangers of each alternative,

· finally, he should ash the audience to respond to his message.


The second technique of an audience-centered approach is called the imagined 

Q & A. In this strategy, the writer structures his message into a series of questions the public might have and then he answers each question by himself. Finally, there is the third technique, namely messages aimed at attitude change. The PR writer should state the opposing view fairly and show the audience that he is objective enough to introduce them to another side of the problem. However, it is essential for such a writer to state his own position on the opposing view and give a logic justification of his position. Then, two contrasting views should be compared. Finally, a public relations counselor will prove that his position is the most viable by finishing his message with a strong statement in support of his arguments. 


The evaluation process follows the process of writing a message and should be performed on several levels. The aim of this evaluation is to examine if the message reflects writer’s original objectives. Public relations professionals frequently use focus group testing as a means of checking the adequcy of their selected target audience. This technique requires assembling a small group of people from the target audience, presenting them the message and asking for their suggestions. 

3.3. Manipulation and persuation achieved by means of text 

Every day, the majority of public relations practitioners write informative texts. However, at times they face the challenge of creating a paper of a persuasive character. Among persuasive writings one usually finds motivation texts commissioned by a chairman or director general. Nevertheless, Murdoch (2000a) brings the reader’s attention to advertorials which are characterized by their manipulative nature. An advertorial is an advertisement written in the form of an objective opinion editorial and presented in a printed publication. Advertorials are usually designed to look like a legitimate and independent news story.

Persuasion and manipulation are frequently mistaken and used interchangeably. As Sager (2005) states:

Manipulation includes making people feel responsible for your success and happiness, making people do something that they obviously don't want to do, making people believe a lie so they will do things your way, and making people feel inadequate unless they see the world the way you do. (Sager, 2005:10)
People who manipulate have the tendency to use emotions of others against them.  Unfortunately, if one is aware of the fact that one is being manipulated, trust is destroyed once and for all. Writers of business and political texts often use manipulation as the last resort due to the fact that they are unable to convince readers to their believes using a different method. Therefore, it is said that manipulators have nothing worthwhile to offer or they would not need manipulation to help them. The language of public relations is frequently identified with manipulation. However, it has to be emphasized that this comparison is erroneous and wrongful with reference to public relations professionals who achieve their aims without making use of language manipulation. 


How does a public relations practitioner influence his readers if he avoids manipulation? The means of influencing people employed in public relations is called persuasion. According to Sager:

Persuasion helps people find the courage to do what they need to do, to see the consequences of their actions, and to choose their actions wisely. People use persuasion because it helps them to present what they have to offer in terms easiest for others to digest. In persuasion, whether or not people choose to digest what you have to offer them remains their choice. (Sager, 2005:11)

In a written, persuasive text which aims at informing, convincing and affecting readers’ emotions, a PR practitioner should concentrate on the essence of his message. As stated before, a written discourse has to be perfect in terms of conciseness, grammar, style and by all means, title. Moreover, as far as persuasive texts are concerned, a writer additionally employs pullquotes, that is italicized phrases or sentences. The content of a persuasive message is laudatory and concentrate on the positive image of an organization, whereas the form of the message supports the content by means of power words. 


According to Murdoch (2000a), the structure of a persuasive text requires clarity and a precise division into the beginning, the main body, and the ending. The speech given by president John. F. Kennedy remains a peerless example of a persuasive text which persuaded many young Americans to participate in the war in Vietnam. Kennedy said: ‘Ask not what America can do for you, ask what you can do for America’. The rhythm of this appeal is planned in a masterly way. Moreover, the action words employed by the President create a nostalgic atmosphere. 


While attempting to create a motivating text, public relations writers should act in a similar way. As Bivins sees is:

Good copy is hard to write. [...] Good body copy is easy to spot. It uses a minimum of adjectives and relies heavily on nouns. It uses verbs to keep things moving along. Most of all, it follows a logical order of presentation. (Bivins, 1996:223)

Although it is difficult to evaluate the accuracy of some written discourses when one does not have access to the facts, one acquires the following persuasive methods employed by public relations agencies, namely:

· equivocation which uses double meanings of words or an imprecision in their definitions to shift their meaning. Consequently, after accepting the original meaning, an unwary reader may be led to accept conclusions based on a different definition of the word,

· jargon, that is the use of technical and in-group vocabulary in a wrong context in order to stun the readers and gain their acceptance,

· repeated affirmation which serves the writer to support his beliefs not by means of arguments but through repeating his assertions in the same way or a paraphrase, 

· use of unidentified sources which cannot be checked by readers but give an illusion of evidence. At times, the writer gives the source with numerical precision. Such a procedure confirms the facts but it cannot be checked by the reader. For instance, writing ‘Six of my office colleagues claim that (...)’ seems to support the writer’s beliefs. However, at the same time the reader is unable to check the source precisely,

· padding of high sentiment. High values and deep concerns create an impression of high-mindedness. Despite the fact that this procedure does not give any precise information, it plays a persuasive role by impressing the reader. Padding of high sentiment can be achieved for instance by quoting famous and respectable figures. 
3.4. Concluding remarks

This chapter was devoted to the description of creating a written message for public relations. The ability to create well-crafted messages not only involves technical skills, but also intelligence and a love for writing. Moreover, a skillful writer is aware of the situation all over the world and understand how his writing is going to affect the world. 


Furthermore, this chapter contained a description of the most frequent written forms in the practice of public relations. Among the most popular publications one can find news releases and backgrounders, brochures and flyers, newsletters, magazines and trade publications, memos and letters, as well as reports, descriptions and stories. Apart from listing the popular publications in public relations, the chapter presented the process of planning, writing and evaluating a message which are highly complicated and complex as well as require a skillful PR practitioner.
Chapter 4. The language of public relations in speech
According to Ćwiklińska (2001:8), ‘public opinion is the essence of public relations’. PR practitioners inform the public not only about what happened and who was responsible for it but also about the reasons particular actions were taken. Their aim is to promote a positive public opinion. This is particularly important in times of 
a crisis, disaster or an emergency. However, a positive public opinion is also important when major political decisions are taken. 

The fundamental skill of today’s public relations practitioners is oral and written communication. PR professionals should disclose information rather than withhold it. As Ćwiklińska states: 

In today’s interrelated world, where communications is a nonstop and real-time process, a knowledge of communications is imperative for a public relations professional. This knowledge backed up by practical communication skills is particularly important in preparing publications and public speaking. (2001:22)

Therefore, PR professionals should be the best writers, speakers, communication theorists, media experts and professionals in using persuasion. Kamińska-Szmaj (2004) precisely explains the difference between persuasion and manipulation:

To distinguish between persuasion and manipulation is possible after recognition of the whole communicative situation. One should remember here that it is the observer – an outside person analyzing the whole communicative occurence – who ascertains (...) of description and evaluation, that the sender’s actions constitute manipulation. (Kamińska-Szmaj, 2004:25-26)

It is commonly known that the art of rhetoric is crucial in the field of politics, law and diplomacy. Unlike politicians, lawyers, religious leaders and other public figures who have rhetoric courses in their curricula, businessmen used to underestimate the value of public speeches until the 20th century. Nevertheless, for about eighty years the art of delivering public speeches has been essential in training public relations experts. Nowadays, rhetoric is a linguistic means for improving businessmen’s or politicians’ lives. According to Zheng:

Rhetoric can be seen as a cultural tradition, the linguistic self-consciousness, the skills and methodologies brought into play in shaping the convictions of particular audiences. It is also a powerful weapon in the struggle of community against community, worldview against worldview. (Zheng, 2000)

4.1. Types, aims and characterictic features of speeches

It is said that the most succint speeches are often the most effective. In today’s world, the field of politics and business needs practitioners who are able to present their viewpoints publicly. By means of professional external communication organizations can present information which will probably lead to a positive public image. One of the most effective ways to present one’s viewpoint is public speaking. Modern technology of our times allows PR practitioners to get through to more people than was possible in the past.

Formal public speaking is the most difficult kind of oral communication. Many people do not feel comfortable while speaking in front of others. The first step to improve one’s speaking skills is to define the purpose and type of the presentation. All public appearances have one thing in common: they involve talking to the public. Irrespective of the fact that the audience is a few metres away from the speaker or even hundreds of kilometers away, the quality of speech is always equally important. As Bruce notes:

All effective communications strategies contain what is called a positioning statement, a clear analysis of what the brand (or company, person, political party, etc.) is for: who it is for, and why anyone should be interested in choosing it. (Bruce, 1992:87) 

According to Ćwiklińska (2001), speeches aim at informing, persuading or entertaining the public. Hill (1993:2) adds that ‘a fundamental function of public relations is to help public opinion reach conclusions by providing it with facts and interpretations of facts.’ Consequently, a speaker may decide to deliver:

· an informative speech – connected with giving definitions, explanations and descriptions,

· a persuasive speech – its aim is to evoke a reaction from the audience. Some speakers want to change the beliefs and attitudes of the listeners while others would like to make people act in a certain way,

· an entertaining speech - speakers may entertain their public by means of humor, picturesque language or drama. The theory of relevance says that humor used in a political speech should be related to the subject of the presentation, the speaker, the location or the audience. 
Among speeches Murdoch (2000b) distinguishes:

· homilies,

· sermons,

· addresses,

· appeals,

· proclamations,

· messages,

· informative and persuasive speeches,

· appearances concerning crisis situations,

· inaugural, laudatory, funeral and congratulatory speeches,

· toasts,

· lectures, presentations,

· speeches for the defence, speeches for the prosecution,

· political speeches,

· other, occasional speeches.

Due to the fact that speeches tend to be highly persuasive, they contain a great number of various figures of speech which in turn contribute to the persuasive mood of the speech. First, one shold acquaint oneself with characteristic features of speeches, namely:

· speeches (usually political ones) are written with attention to detail. Every word has a specific role in a sentence, therefore PR practitioners choose individual words with particular care,

· the structure of a speech is not fixed. Speeches only have a general outline which allows the writer the latitude in choosing artistic tools and techniques,

· improvising is undesirable,

· audiovisual aids are rarely used, especially in formal speeches,

· in many types of speeches audience is not allowed to ask questions. Occasionally, questiones are permitted after the speech is finished,

·  speeches aim at convincing the public that the speaker’s ideas, actions or political beliefs are the good ones. Achieving business purposes is not the point of a speech,

· speeches are to move the audience, reach their hearts and minds. However, they cannot reveal the aim of the speaker straightforwardly,

· a speech should be delivered with perfect diction and intonation. The speaker is effective when he pronounces words clearly, talks about the topic of the speech with passion as well as knows how to address the audience and maintain contact with them. Nervous twitches, mannerisms and redundant words are undesirable,

· one makes a speech in order to inform about something, persuade or amuse the public. Occasionally, all three aims are present in the speech. However, if the speaker informs his audience about a disaster, it is highly inappropriate to tell jokes or behave in a hysterical way,

· speakers may use their own knowledge of the topic as well as examples and additional sources to make their speech more convincing and truthful.

4.2. The structure of a speech
Ćwiklińska (2001) suggests that the way in which people deliver speeches affects the way they see themselves and the way others see them. That is why, in order to make an effective formal speech, one should familiarize oneself with the following three steps:

1. Defining the purpose of a speech. The speaker should decide what effect he desires to achieve, that is:

· motivating or entertaining. The audience plays a passive role because the speaker talks most of the time and controls the content of his message,

· informing or analyzing. When the speaker informs or analyzes a situation, the audience is usually involved in his speech by giving comments or asking questions,

· persuading or collaborating. If one wants to persuade the audience to act in a given way or help him solve a problem, one should invite the audience to participate. People can help the speaker by expressing their needs, suggesting solutions or conclusions. 

2. Analyzing the audience. When the speaker decided on the purpose of the speech, it is time to analyze the audience in terms of seven basic issues, namely:

· the size of the audience,

· education of the listeners,

· their age range,

· interest in the matters that will be discussed,

· knowledge of the topic of the speech,

· acquaintence with the speaker ,

· respect for the speaker and his opinions.

3. Planning a speech:

· developing the main idea,

· developing the speech outline,

· estimating length,

· deciding on the style (casual or formal).

After preparing the rough draft of the speech, speakers should concentrate on using special techniques in order to sustain the interest of the audience. These techniques differ depending on the part of the speech. Generally, each speech consists of four parts, namey: the introduction, the body, the ending and question-and-answer period.
Preparing the introduction of the speech consists in preparing the audience for the message. One can use three basic techniques to familiarize people with one’s viewpoint, namely:

· arousing interest,

· building credibility,

· previewing the presentation.
Preparing the body of the speech (which constitutes the actual message of the presentation) is highly important. While formulating the body of the speech one can adopt the following arrangements:

· chronological sequence – it involves defining the evolution of an idea or explaining it,

· spatial sequence – it concerns explaining a process or an idea directionally or to compare some regions,

· logical sequence – it aims at showing cause-and-effect relations and using 
a problem-and-solution approach,

· topical sequence – it is used when a topic of a speech is divided into several different parts.

Preparing the ending of the speech is crucial in achieving success. The ending should be delivered in strong language, in words that will be remembered by the audience. The most common ways to end a speech are:

· restating the main points,

· outlining the next steps,

· ending on a positive note.

Preparing the question-and-answer period involves interacting with the audience. Questions give the speaker the chance to collect opinions and emphasize his main idea. However, answers given by the speaker should not depart from the subject due to the fact that it exposes the speaker’s lack od knowledge.
Verbosity and generalizations are highly unwelcome in a professional speech. One should also avoid using too many adjectives and clichés. Verbosity and generalizations fail to answer three basic questions which are subconsciously asked by the audience:

1. What is the topic of the speech?

2. Why should I believe you?

3. What should I do then?

In addition, specific examples from one’s experience influence the public’s beliefs and behaviour to a larger extent than other types of argumentation. 

4.3. Oratorical techniques

The language and means of expession make speeches more effective, forceful and memorable. Max Atkinson, asked by the Royal Shakespeare Theatre to analyze Shakespeare’s talent before the premiere of Julius Caesar in Stratford in 1991, wrote:

Persuasive language hardly changed during last four hundred years. So if Shakespeare appeared again today, he wouldn’t have any problems with selling his skills to politicians. (Atkinson, 1991)

PR practitioners do not have to use poetic language or sophisticated phrases while delivering a speech. However, it is crucial to know various types of oratorical techniques. What follows represents several oratorical techniques which may help PR practitioners increase the credibility of their speechs.

4.3.1. Rhetorical questions
A rhetorical question is a figure of speech in the form of a question posed for its persuasive effect without the expectation of a reply. Rhetorical questions encourage the listener to reflect on what the implied answer to the question must be. In the speech of Marcus Antonius one can find the following rhetorical questions:

(1) ‘Was it the lust for power?’

(2) ‘And yet you cry?’

(3) ‘What is my name? Whither am I going? Where do I dwell?’
4.3.2. Lists of three elements

After a thorough analysis Atkinson (1984) arrived at the conclusion that lists of three elements are more effective that two-element lists because they form a whole and constitute a natural closing. Moreover, orators have been using three-element lists for 
a long time. This phenomenon is also used in advertising and other persuasive messages:

(4) ‘A Mars a day helps you work, rest and play’.

(5) ‘Blood, sweat and tears’.

(6) ‘ Segregation now, segregation tomorrow and segregation forever’. 

(7) ‘Friends, Romans, Countrymen’

Lists of three elements are the shortest but at the same time the most exhaustive expressions. The listeners’ language and perception aim at efficiency, therefore three elements appeal to them more effectively than two or four elements. 

4.3.3. Contrast

Using contrast in a statement consisting of two clauses is equally frequent as using three-element lists:

(8) ‘Had you rather Caesar were living, and die all slaves, than that Caesar were dead, to live all freemen?’

(9) ‘I come to bury Caesar, not to praise him.’

John F. Kennedy was well aware of the fact that contrasting phrases are highly persuasive and that is why he used them during his public appearances, for instance:

(10) ‘Ask not, what your country can do for you, ask what you can do for your country.’
4.3.4. Praising and attacking

Praising ‘us’ and attacking ‘them’ constitutes the fourth oratorical technique. Marcus Antonius praises Caesar but he speaks ironically of Brutus and other murderers:

(11) ‘Yet we know that Brutus is righteous!’

4.3.5. Gathering oratorical styles

One can gather several oratorical techniques at the same time. For example, the extract from Julius Caesar presented below contains contrast, a list of three elements and alliteration:

(12) ‘I am no orator, as Brutus is;

  But, as you know me all, a plain blunt man,

  That love my friend; and that they know full well

  That gave me public leave to speak of him:

  For I have neither wit, nor words, nor worth,

  Action, nor utterance, nor the power of speech,

  To stir men’s blood.’ 
4.3.6. Alliteration

Alliteration is a repetition of the same first sound or the same first letter in 
a group of words. It is very popular in slogans and titles because it is easily remembered and it catches the addressees’ attention. Speakers usually use alliteration when forming a closing part of their presentation or when summarizing the main points, for instance:

(13) ‘For I have neither wit, nor words, nor worth.’

4.3.7. Rhythm

Rhythm is the variation of the length and accentuation of a series of sounds. The sense of rhythm is a valuable skill for a professional speaker. Marcus Antonius plays with rhytm in order to attract the crowd’s attention, for instance he uses trochaics. Trochaic tetrameter is a meter in poetry which refers to a line of four trochaic feet. The term ‘tetrameter’ implies that the poem has four trochees whereas ‘a trochee’ is a long or a stressed syllable followed by a short or unstressed one, for example:
(14) /   -   / -  .  /  -  .  .  /  -  .   .   - /

           Friends, Romans,   countrymen, lend me your ears.

4.3.8. Rhetorical techniques

According to Murdoch (2000b) there are three rhetorical techniques which determine the success of a public appearance, namely:

1. A skillful and synchronized combination of several stylistic elements (such as a three-  

element list or a contrast) with non-verbal elements (such as rhythm, intonation and encouragement to applaud).

2. The ability to speak despite the audience’s applause. 

3. An inexplicable intuition which allows charismatic speakers to deliver appropriate maxims in an appropriate time, place and to appropriate people. In other words, one may call it an inspired extemporisation. 

4.4. Types of oratorical means

What kind of words appeal to the public? Nouns? Verbs? Adjectives? Perhaps adverbs? According to Bralczyk (2000), research concerning the frequency of occurence of particular words revealed that adjectived and adverbs occur most frequently in speeches. The most popular are: good, better, best, free, fresh, full, sure, wonderful, special, fine, big, great, real, easy, bright, rich and golden. 

In a persuasive message, verbal elements appeal to cognitive processes of the recipients whereas rhythm, rhetorical questions, alliteration, three-element lists, contrasts and other techniques appeal to recipients’ emotions. During public appearances speakers can effectively use body language in order to intensify the significance of their presentation. Nevertheless, these two elements should be used together due to the fact that the creative combination of words and images brings the best results. 


Among oratorical means, one can distinguish:

1. Lexical means, which include:

· metaphor – a figure of speech in which a word or phrase literally denoting one kind of object or idea is used in place of another to suggest a likeness or analogy between them,
· comparison – an examination of two or more things to establish similarities and dissimilarities,
· wordplay – a playful use of words,
· metonymy – a figure of speech in which the name of an object or concept is replaced with a word closely related to or suggested by the original,
· hyperbole – an extravagant exaggeration,
· neologism – a new word, usage, or expression,
· connotations, associations and allusions.

2. Stylistic and grammatical means which include:

· unconventional word order (e.g. inversion) – a change in normal word order, especially the placement of a verb before its subject,
· ellipsis – the omission of one or more words that are obviously understood but that must be supplied to make a construction grammatically complete,
· gemination (anaphora, epiphora) – repetition of a word or expression at the beginning or ending of successive phrases, clauses, sentences or verses,
· parallelism – repeated syntactical similarities,
· imperative – expression of a command, entreaty or exhortation,
· conditional mood and rhetorical questions,

· comparing adjectives.

3. Phonological means including:

· alliteration – usually the repetition of initial consonant sounds in two or more neighboring words or syllables,
· assonance – repetition of vowels without the repetition of consonants,
· rhyme,
· rhythm.
4.5. Analysis of famous speeches

A thorough analysis of famous speeches allows one to understand the internal logic and coherence of the presentation. It can be noticed that some speakers seek inspiration in citations from the Bible or little volumes of poetry while the others draw inspiration from authorities or random events. Irrespective of the inspiration, every speech should be coherent and main points should be laid out harmoniously. 

What follows is the analysis of famous speeches: persuasive addresses delivered by John F. Kennedy and Lech Wałęsa, occasional speeches by Pope John Paul II and Martin Luther King, Jr. as well as the post-crisis speech given by George W. Bush.

4.5.1. Persuasive speeches


4.5.1.1. The Inaugural Address by John F. Kennedy
According to Johnson, Wanta and Bordeau (2004), presidential speeches are the most influential public relations weapon for the head of a country. Apart from giving the president a constant access to the public and the media, speeches also allow presidents to deliver their ideas without the interruption from the media. McNair (1995:124) adds: ‘In the area of personal image, modern politicians are judged not only by what they say and do, but how they say and do it.’

The Inaugural Address was delivered by John F. Kennedy on 20th of January 1961 in Washington D.C. Murdoch (2000b) claims that the leitmotif of Kennedy’s address is the praise of freedom and a promise to protect the liberty of the United States. Three main points of the Inaugural Address are represented by the following quotations:

· ‘celebration of freedom’,

· ‘we shall pay any price, bear any burden, meet any hardship, support any friend, oppose any foe to assure the survival and the success of liberty’,

· ‘Ask not what America will do for you, but what together we can do for the freedom of man’.

President Kennedy employs several oratorical techniques in order to influence his audience and present himself as a skillful speaker:

· lists of three elements: ‘Now will it be finished in the first one first one thousand days, nor in the life of this administration, nor even perhaps in our lifetime on this planet.’, ‘the energy, the faith, the devotion’,

· contrasts: ‘We observe today not a victory of a party but a celebration of freedom.’, ‘[...] the rights of man come not from the generosity of the state but from the hand of God.’, ‘If a free society cannot help the many who are poor, it cannot save the few who are rich.’, ‘I do not shrink from this responsibility, I welcome it.’, ‘Ask not what your country can do for you – ask what you can do for your country.’,

· imperatives: ‘Let every nation know [...]’, ‘So, let us begin anew[...]’, ‘Let both sides seek to invoke [...]’,

· rhetorical questions: ‘Can we forge against those enemies a grand and global alliance, North and South, East and West, that can assure a more fruitful life for all mankind?’, ‘Will you join in that historic effort?’. By saying ‘Will you join in that historic effort?’, Kennedy really wants the hearers to understand the meaning: ‘I hope you will join in that hitoric effort’. Such phenomeon is called implicature and constitutes an additional conveyed meaning,
· praising us without attacking them: ‘I do not believe that any of us would exchange places with any other people or any other generation. The energy, the faith, the devotion which we bring to this endeavour will light our country and all who serve it – and the glow from that fire will truly light the world’,

· invitation to cooperation: ‘[...] to those nations who which would make themselves our adversary, we offer not a pledge but a request: that both sides begin anew the quest for peace, before the dark powers of destruction unleashed by science engulf all humanity in planned or accidental self-destruction’,

· sense of rhythm (the whole speech is rhytmical when read aloud).

The Inaugural Speech’ of Jonh F. Kennedy is also abundant in the following stylistic and phonological means.

1. Means of stylistic expression:

· metaphors: ‘dark powers of destruction’ meaning nuclear weapons, ‘those who foolishly sought power by riding the back of the tiger ended up inside’,

· comparisons: ‘that world assembly of soveregn states, the United Nations’,

· associations, allusions and quotations (for instance a quote from the Book of Isaiah): ‘undo the heavy burdens [...] and let the oppressed go free’,

· word order (inversion): ‘United there is little [...]’, ‘Divided there is little [...]’,

· parallelisms: ‘good words into good deeds’, ‘free men and free governments’, ‘[...] absolute power to destroy other nations under the absolute control of all nations’, ‘citizens of America or citizens of the world’.

2. Means of phonological expression:

· rhythm: ‘we shall pay any price’, ‘ask not’,

· alliteration: ‘friend and foe’, ‘bear any burden’, ‘faithful friends’, ‘colonial control’, ‘iron tyranny’, ‘mass misery’, ‘oppose oppression’.

The structure of President Kennedy’s address is crucial due to the fact that the speaker placed three main guiding principles in each part of the speech. Not only did he include the leitmotif in the opening part but he also referred to a vow of freedom and made reference to God’s law. As stated in the second chapter, referring expressions are usually proper nouns, definite or indefinite noun phrases, and pronouns. In the main body, John F. Kennedy solemnly swears that he will protect freedom, assure friendly nations of their friendship as well as turn to adversaries to join forces and avoid disaters or conflicts. In the closing part of the address Kennedy asks citizens if they are ready to support their president in the struggle against captivity, poverty, diseases and disasters. He makes a wish that the Americans should put the national matters first but he also hopes that the residents of the world will safeguard human freedom. 

The speech by John F. Kennedy is highly persuasive and full of emotions. Each word has been chosen carefully by professionals in order to achieve this persuasive aim. Moreover, the mood of this address is sublime and dignified that is why the speaker avoids telling anecdotes or jokes. 

4.5.1.2. The speech by Lech Wałęsa in the United States Congress

This historic speech given before a joint meeting of the United States Congress was delivered by Lech Wałęsa on 15th November 1989 and it stirred a standing ovation from the Members of Congress. Wałęsa was the third person who was not a sitting head of state to address both houses of Congress jointly. He entered the chamber to 
a boisterous reception and as he made his way down the aisle, members of Congress tried to get close and shake his hand.

The speech by Wałęsa has a clear leitmotif, that is the affirmation of freedom which, according to the author, is justly owed to Poland. As far as main points of Wałęsa’s speech are concerned, he refers to the democratic traditions or freedom. For instance, he begins his address with a famous remark ‘We the People...’ These words of Polish President caused the burst of applause in the Congress due to the fact that they begin the Constitution of the United States of America. The second main point of Wałęsa’s speech concerns the right of Polish citizens to be free, whereas the quotation of Pope John Paul II relating to freedom and the responsibility is the third main theme of this speech. 


In Wałęsa’s speech one can distinguish several oratorical techniques, namely:

- lists of three elements: ‘ofiarność, ludzka przyjaźń i przyjazne społeczeństwo’, ‘generosity, human friendship and friendly society’ [translation mine],
- pairs of contrasts: ‘Nikomu na tej sali nie muszę przypominać, skąd one pochodzą, nie muszę też przypominać, że ja, elektryk z Gdańska, też mam prawo się nimi posługiwać.’, ‘I don’t have to remind anyone in this room where do they come from. I also don’t have to remind you that I, an electrician from Gdańsk, have the right to use them as well.’ [translation mine];
‘Nie prosimy o żadne datki ani filantropię. Pragniemy natomiast, aby nasz kraj był traktowany jako partner i przyjaciel.’, ‘We don’t ask for any donations or philantropy. However, we want our country to be treated as a partner and 
a friend.’ [translation mine]; 
‘Wolności nie można tylko posiadać i używać, trzeba ją zdobywać, trzeba budować z niej życie zarówno osobiste, jak i społeczne’, ‘Freedom can’t be just owned and employed. It has to obtained and one has to use it to build both private and social life.’ [translation mine],
- imperatives: ‘My naród’, ‘We the People’ [translation mine]; 

‘Stoję przez wami […]’, ‘I stand before you […]’ [translation mine];

‘Nasz naród wie, jaka jest tego cena.’, ‘Our nation knows what is the price of such actions.’ [translation mine];
‘Runął już mur, który był granicą wolności. Mam nadzieję, że narody świata nigdy już nie pozwolą na budowę takich murów’, ‘The wall which had been the boundary of freedom collapsed. I hope that all the nations throughout world will never allow to build such walls again.’ [translation mine];
‘Teraz inni przeskakują płoty i burzą mury. Czynią tak, bo wolność jest prawem człowieka’, ‘Nowadays others jump over fences and tear down walls. They do that because freedom jest the right of human being.’ [translation mine];
- rhetorical questions: ‘Nikomu na tej sali nie muszę przypominać skąd one pochodzą.’,

‘I don’t have to remind anyone in this room where do they come from.’ [translation mine]; 

‘Pytam więc teraz: czy jakikolwiek myślący człowiek, który rozumie, co się na świecie dzieje, może jeszcze powiedzieć, że lepiej, aby Polacy siedzieli cicho? Czy nie jest raczej tak, że Polacy robią dla zachowania i utrwalenia pokoju więcej niż wielu spośród tych zalęknionych doradców? Czy nie jest tak, że stabilizacji i pokojowi częściej grożą te państwa, które nie zdobyły się dotąd na dalekosiężne i wszechstronne reformy i które starają się za wszelką cenę, wbrew własnemu społeczeństwu, uratować stary i skompromitowany system rządzenia?’, ‘Therefore I now ask: can a thinking human being, who understands what is happening around the world, still say that it’s better for Poles to keep quiet? Isn’t it right that Poles contribute more to maintain and retain freedom than a great many of this frightened counselors? Isn’t it right that stabilization and peace are more frequently threatened by the countries which haven’t summoned up far-reaching and extensive reforms yet? Countries which, against the will of their own society, at all cost try to save old and disgraced reign?’ [translation mine],
- praising us but attacking them: ‘[...] Polacy robią dla zachowania i utrwalenia pokoju więcej niż wielu spośród tych zalęknionych doradców […] stabilizacji 
i pokojowi częściej grożą te państwa, które nie zdobyły się dotąd na dalekosiężne i wszechstronne reformy i które starają się za wszelką cenę, wbrew własnemu społeczeństwu, uratować stary i skompromitowany system rządzenia.’, ‘[...] Poles contribute more to maintain and retain freedom than 
a great many of this frightened counselors [...] stabilization and peace are more frequently threatened by the countries which haven’t summoned up far-reaching and extensive reforms yet. Countries which, against the will of their own society, at all cost try to save old and disgraced reign’ [translation mine],
- sense of rhythm: ‘My naród’, ‘We the People’;

‘Nasz naród dobrze wie, jaka jest tego cena’,

‘Our nation knows what is the price of such actions.’ [translation mine];

’Usłyszeliśmy już wiele pięknych słów zachęty.’,
‘We have already heard plenty of beautiful words of encouragement.’ [translation mine]

Apart from various oratorical techniques employed in this speech, the author uses eight different means of stylistic expression in order to make the speech more sublime and unique. The following means of stylistic expression are employes by Lech Wałęsa:

- metaphors: ‘Podaż słów na świecie jest wielka, ale popyt na nie maleje.’, ‘The supply of words throughout the world is great but the demend for them decreases.’ [translation mine]; ‘runął już mur, który był granicą wolności.’, ‘the wall which had been the boundary of freedom collapsed.’ [translation mine],

- comparisons: ‘propozycje współpracy to […] najlepsza inwestycja 
w przyszłość i spokój. Lepsza niż w czołgi, okręty i samoloty.’, ‘the offer of cooperation is […] the best investment in future and peace. Better than investments in tanks, vessels and planes.’ [translation mine],
- wordplay: ‘podaż słów’, ‘the supply od words’,

- associations and allusions: ‘My naród’, ‘We the People’; ‘Nie chcemy umierać za Gdańsk.’, ‘We don’t want to die for Gdańsk.’ [translation mine]; by saying ‘My naród’, Wałęsa presupposes that the Poles will immediately identify themselves with this phrase. However, as stated in the second chapter, potential presuppositions become actual ones in context with speakers. Without the context and the Polish President speaking, the citizens of Poland would most probably not identify themselves with words ‘My naród’,
- repetitions: ‘We the People’ which is repeated twice during the speech; 
‘I stand before you’ also repeated two times; ‘the movement called Solidarność’ – repeated several times in a slightly modified form,
- word order. Wałęsa used inversion in order to place Poland and Poles in the foreground: ‘Wraz z Polską tą drogą idą inne narody Europy Wschodniej.’,  ‘Together with Poland other nations of Eastern Europe walk this path.’  [translation mine],

- parallelisms: ‘Kiedy myślę o tej drodze, jaką przebyliśmy, często wspominam, jak przeskakiwałem przez ten płot. Teraz inni przeskakują płoty
 i burzą mury. Czynią tak, bo wolność jest prawem człowieka.’, ‘When I think about the road we travelled, I frequently recall my jumping over this fence. Now others jump over fences and tear down walls. They do that because freedom jest the right of human being.’ [translation mine],

- conditional mood: ‘Dlaczego mamy umierać za Gdańsk?’, ‘Why are we to die for Gdańsk?’ [translation mine].

While speaking to the American Congress, Lech Wałęsa makes sure that his speech is rhytmical and attracts attention. Moreover, he constantly intersperses his address with phrases which refer to America and American culture, namely: ‘Stoję przed wami, by w imieniu mojego narodu mówić do Ameryki’, ‘I stand before you in order to speak to America on behalf of my nation.’ [translation mine]

As far as the structure of Wałęsa’s speech is concerned, the author divided his address into the beginning, the main body and the ending. The beginning of Wałęsa’s speech is highly emotional and refers to the symbols of freedom and democracy commonly respected in the United States, namely: the Constitution, the United States Congress and the Statue of Liberty. Furthermore, the main body of the speech contains the justification why Poland deserves to be free (mainly because of its history), why did ‘Solidarność’ play such a crucial role in the country and what a long way had Poland went through in order to gain freedom. In the ending of his address, Wałęsa refers to America’s support to maintain peace and freedom in Poland. Moreover, the speaker expresses his gratefulness to America for helping ‘Solidarność’ during times of persecution. Wałęsa is not afraid to ask America for further help, supprt and investment in Poland. 

Inforamative fragments of this speech treat about the history of Poland that is the loss Poland suffered during the Second World War, the beginnings of ‘Solidarność’ movement and the tragic history of Poland after the Second World War. What is more, Wałęsa is partial to anecdotes when he speakes about jumping over fences and alludes to him gaining weight. Although Wałęsa employs anecdotes and personal stories, his main aim is to persuade and motivate his audience. In order to achieve this, he uses all kinds of oratorical techniques, quotations by Pope John Paul II and an invocation to America which is the upholder od world peace and freedom: ‘Mam nadzieję, że narody świata nigdy już nie pozwolą na budowę takich murów’, ‘I hope that all the nations throughout world will never allow to build such walls again.’ [translation mine]

4.5.2. Occassional speeches



4.5.2.1. The homily by Pope John Paul II
During his first pilgrimage to Poland, Pope John Paul II delivered a homily at Victory Square in Warsaw on 2nd June 1979. Transcendence, that is the ability to go beyond oneself, constituted the leitmotif of this speech as well as its first main point. John Paul II revealed the second main point by saying that one can understand his neighbors through Jesus Christ, that is by going beyond one’s corporeality. The Pope stated that the history of Poland can be understood only by going beyond its history and placing the people in this history. However, one can understand the history of the country and the history of the individual only through Christ. The second leitmotif of this homily is the thread of the Holy Spirit, which develops into three main points:

- the descent of the Holy Spirit and the fulfillment of a missionary decree by the Apostoles,

- further fulfillment of this decree by the successors (also in Poland),

- invocation of the Divine Providence and a request for the descent of the Holy Spirit which ends the homily.

In Pope’s homily one can distinguish several oratorical techniques. Their aim is to influence the addressees as well as make the speech more appealing. The following oratorical techniques were employed by the Pope:

- three-element lists: ‘Umiłowani Rodacy, Drodzy Bracia i Siostry.’, ‘Beloved compatriots, dear brothers and sisters.’ [translation mine]; 

‘[…] w jego dziejach, w jego kulturze, w jego doświadczeniach.’, ‘[...] in its history, in its culture, in its experience.’ [translation mine]; 

‘[...] w jego świadomość, serce, sumienie.’, ‘[...] to its awareness, heart, conscience.’ [translation mine],
- imperatives: ‘Niech zstąpi Duch Twój!’, ‘Let your Spirit descend!’ [translation mine],
- rhetorical questions: ‘Czy do nich naprawdę dorastamy?’, ‘Do we truly equal to them?’ [translation mine],

- praising us: ‘Trzeba iść po śladach tego, czym — a raczej kim — na przestrzeni pokoleń był Chrystus dla synów i córek tej ziemi. I to nie tylko dla tych, którzy jawnie weń wierzyli, którzy Go wyznawali wiarą Kościoła. Ale także i dla tych, pozornie stojących opodal, poza Kościołem. Dla tych wątpiących, dla tych sprzeciwiających się.’,
‘We have to follow the steps of Christ and who he was for brothers and sisters of this land through generations. Not only for those who openly believed in him and professed him through their faith in Church. But also for those who seemingly stand nearby, outside the Church. For those who doubt and for those who oppose.’ [translation mine]

Murdoch (2000b) claims that it is difficult to find a politician who would miss such an opportunity to praise ‘us’ and at the same time reprove ‘them’. Nevertheless, John Paul II does not differentiate between friends and enemies. He is also not keen on building false solidarity.

Stylistic and phonological means employed by the Pope made the homily touching and pleasant to hear. John Paul II chose the most meaningful and attractive means of stylistic expression, namely:

- metaphor: ‘Ten stary dąb tak urósł, a wiatr go żaden nie obalił, bo korzeń jego jest Chrystus’, ‘This old oak has grown so much, yet no wind has brought it down since Christ   is its root’ [translation mine]; 

‘[…] aby oddać cześć każdemu ziarnu, które — padając w ziemię 
i obumierając w niej, przynosi owoc. Czy to będzie ziarno krwi żołnierskiej przelanej na polu bitwy, czy ofiara męczeńska w obozach i więzieniach. Czy to będzie ziarno ciężkiej, codziennej pracy w pocie czoła na roli, przy warsztacie, w kopalni, w hutach i fabrykach.’, ‘[...] to pay homage to each seed which falls onto the ground, and dies out in it, and bears fruit. Will it be the seed of soldier’s blood spilled on the battlefield or a martyr’s sacrifice in camps and prisons? Will it be the seed of hard, everyday work on the field by the sweat of one’s brow, in the workshop, mine, steel plants and factories.’ [translation mine],

- comparison: ‘To wszystko: dzieje Ojczyzny, tworzone przez każdego jej syna i każdą córkę od tysiąca lat — i w tym pokoleniu, i w przyszłych — choćby to był człowiek bezimienny i nieznany, tak jak ten żołnierz, przy którego grobie stoimy...’, ‘All this: the history of the motherland created by each son and each daughter for a thousand years – in this generation and in future generations – even if it was a nameless and unknown person, just like this soldier at whose grave we are standing...’ [translation mine],
- metonymy: ‘Czy to będzie ziarno samego cierpienia na łożach szpitalnych, w klinikach, sanatoriach, po domach: „wszystko, co Polskę stanowi”.’, ‘Will it be the seed of pure suffering on hospital beds, in clinics, sanatoria, houses: ‘all that constitutes Poland!’.’ [translation mine],
- associations: ‘„Gdzie są ich groby, Polsko! Gdzie ich nie ma! Ty wiesz najlepiej – i Bóg wie na niebie!” ’, ‘Oh, Poland! Where are their graves? Where there aren’t? You know best – and God knows in heaven!’ [translation mine],
- gemination: ‘Niech zstąpi Duch Twój!’, ‘Let your Spirit descend!’ [translation mine]; 

‘To wszystko’, ‘All this’ [translation mine]; 

‘[…] nie można do końca zrozumieć […]’, ‘[...] there is no way to entirely understand [...]’ [translation mine],
- word order (inversion): ‘Nie sposób zrozumieć tego narodu, który miał przeszłość tak wspaniałą, ale zarazem tak straszliwie trudną — bez Chrystusa.’, ‘There is no way to understand this nation which had such a wonderful but at the same time awfully difficult past – without Christ.’ [translation mine],
- conditional mood: ‘Czy do nich naprawdę dorastamy?’, ‘Do we truly equal to them?’ [translation mine],
The means of phonological expression employed by John Paul II are limited to rhythm. Since the homily is not of a persuasive character, John Paul II decided to make it highly rhytmical, peotic and imaginative:

- rhythm: ‘Niech zstąpi Duch Twój!


     Niech zstąpi Duch Twój!

   
     I odnowi oblicze ziemi.


     Tej ziemi.


     Amen.’,

    ‘Let your Spirit descend!

                 Let your Spirit descend!

                 And renew the face of earth.

                 The face of this land.

                 Amen.’ [translation mine]

            This invocation is highly persuasive due to the usage of rhythm, repetitions, metaphors showing the role of Poland and an incredible timing. It could not appear in any other part of the homily because it constitutes the culminating point of the speech and at the same time it becomes an inspiration for action.


The homily of Pope John Paul II is characterized by a distinct beginning in which the speaker greets the people gathered and includes them in giving thanks to God. In the body of the speech one can distinguish several main points joining successive leitmotifs whereas in the ending the Pope decides to refer to human relationships once again and to use the invocation to the Holy Spirit. 


Persuasive means employed by the Pope are limited. His aim was to inspire his compatriots, urge them to reconcile with themselves and God as well as take particular actions. Consequently, one will not find any statistical data or experts’ opinions in the homily. Hovewer, there are several references to popular facts and religious beliefs, namely the descent of the Holy Spirit, the nine-hundredth anniversary of Saint Stanislaw’s death as well as numerous quotations from the Bible, Kazania sejmowe by Piotr Skarga and poems by Artur Oppman. 


Although there are several informative and persuasive fragments in Pope’s homily, there are no amusing parts. The loftiness of the speech did not allow the Pope to tell jokes and therefore he only referred to such values as the Polish history, traditions, the sense of responsibility and national pride. 


Another interesting feature of the Pope’s homily is the way he referred to the feelings of the audience. During his pilgrimage in 1979 John Paul II spoke slowly, emphatically and deliberately. His speech was delivered with perfect articulation and carefully but he also paused frequently. At the very beginning of the homily John Paul II included the congregation in his speech by saying: ‘Razem z wami pragnę wyśpiewać pieśń dziękczynienia dla Opatrzności, która pozwala mi dziś jako pielgrzymowi stanąć na tym miejscu.’,

 ‘Together with you I wish to sing a hymn of praise to divine Providence, which enables me to be here as a pilgrim.’ [translation mine]

Then he described the history of the Church, the history of Poland and the Polish Church, giving sublime examples and using personification. The Pope ended his homily with an entrancing invocation which moved the applauding audience, namely: 



     ‘Niech zstąpi Duch Twój!



      Niech zstąpi Duch Twój!

   

      I odnowi oblicze ziemi.



      Tej ziemi.



      Amen.’,



     ‘Let your Spirit descend!

                                  Let your Spirit descend!

                                  And renew the face of earth.

                                  The face of this land.

                                  Amen.’ [translation mine]

John Paul II delivered this invocation in an electrifying manner. The rapturous reaction of the crowd supports the theory that Pope John Paul II was an exceptional speaker.

4.5.2.2. Nobel Prize acceptance speech by Martin Luther King, Jr.

Martin Luther King, Jr. is considered by many people to have been a skillful speaker of our times. He always succeeded in attracting large audiences to his podium. According to Reston (1963:4) ‘It was King who... touched the audience... until then the pilgramage... had been a spectacle’. King’s political persuasion, non-violence philosophy, beauty of his oratory and hunger for knowledge never failed to astonish his audience. Moreover, not only did he spread his message but he also desired for his point of view to be propagated. 

 
M.L.King accepted the Nobel Prize for Peace on 10th December 1964 in Oslo, Norway. He delivered his speech to an elite audience, people who were probably highly educated and specialized in their fields. As far as the technical side of the speech is concerned, it amounts to forty-three sentences with a total of one thousand one hundred and fifty-six words and one hundred and twenty-two clauses. 


The main aim of Martin Luther King, Jr. while delivering this speech was to express his gratefulness. Hovewer, as the speech develops, the author decides that he should make use of such an occasion. Therefore, he emphasizes the fact he believes is of immidiate attention. Consequently, racial injustice and segregation of African-Americans as well as their desperate fight for freedom and equality of rights become the leitmotif of M.L.King’s speech.

During his speech, M.L. King frequently employs various oratorical techniques such as:

- contrast; M.L. King aims at contrasting a joyful occasion of receiving the Nobel Prize with sufferings and struggles of African-Americans. The author emphasizes the fact that while he is delivering his speech and accepting the prize, millions of people are fighting for freedom: ‘I accept the Nobel Prize for Peace at a moment when 22 million Negroes of the United States of America are engaged in a creative battle to end the long night of racial injustice.’,

- rhetorical questions: ‘Therefore, I must ask why this prize is awarded to 
a movement which is beleaguered and committed to unrelenting struggle? To 
a movement which has not won the very peace and brotherhood which is the essence of the Nobel Prize?’,

- lists of three elements: ‘fire hoses, snarling dogs ans even death’, ‘revenge, aggression and retaliation’, ‘dignity, equity and freedom’, ‘diamonds or silver or gold’,

- praising us: ‘white men in increasing numbers create alliances to overcome their common problems’, ‘[...] what self-centered men have torn down, men other-centered can build up’,

- expressing faith: ‘I believe that unarmed  truth and unconditional love will have the final word in reality’,’I believe that wounded justice, lying prostrate on the blood-flowing streets of our nations, can be lifted from this dust of shame to reign supreme among the children of men.’, ‘I still believe that we shall overcome.’, ‘I accept this award today with an abiding faith in America and an audacious faith in the future of mankind.’,

- rhythm which is achieved through the repetition of particular phrases several times in one speech: ‘I refuse to accept despair as the final response [...] 
I refuse to accept the idea that man is mere flotsom and jetsom [...] I refuse to accept the cynical notion that nation after nation must spiral down a militaristic stairway into the hell of thermonuclear destruction’, ‘I believe [...] I still believe [...]’.

The rhythmical repetition of particular phrases, namely ‘I refuse’ and 
‘I believe’ serves a persuasive purpose. Repetition not only makes it easy for the audience to follow what the speaker is saying, but also gives a strong rhythmic quality to the speech and makes it more memorable. Repeating particular phrases helps to achieve the function of coherence in discourse and the function of reinforcement in mood and emotion, expressing M.L.King’s strong emotion of longing for freedom, justice, righteousness and the united nation.

Stylistic and phonological means employed by Martin Luther King, Jr. made the speech appealing and persuasive. The author chose the following means of lexical expression:

- metaphors: ‘I refuse to accept the idea that men is mere flotsom and jetsom in the river of life [...]’, ‘So you honor the dedicated pilots of our struggle who have sat at the controls as the freedom movement soared into orbit’, ‘the starless midnight of racism’, ‘the bright daybreak of peace and brotherhood’, ‘dust of shame’, ‘superhighway of justice’,

- comparison: ‘[...] the beauty of genuine brotherhood and peace is more precious than diamonds or silver or gold.’,

- metonymy: ‘pilots of our struggle’ relating to people at the lead of the fight for freedom, ‘freedom movement soared into orbit’ meaning that the freedom movement came into existance,

- hyperbole: ‘superhighway of justice’, ‘[...] our nights become darker than 
a thoudsand midnights’,

- neologisms: ‘isness’, ‘oughtness’,

- associations, allusions and connotations such as the quotation from The Book of the Micah: ‘And the lion and the lamb shall lie down together and every man shall sit under his own vine and fig tree and none shall be afraid.’,

The speech delivered by M.L. King, Jr. while accepting the Nobel Peace Prize is also abundant in various stylistic and grammatical means of expression. The author employs them in a masterly way. The following means of stylistic expression were used:

- unconventional word order: ‘That is why right temporarily defeated is stronger than evil triumphant.’,

- gemination (anaphora): ‘I refuse to accept[...]’ (which has been used four times to indicate the speaker’s good hope), ‘I believe that [...]’ (which has been used four times to show the speaker’s determination and hope), ‘I am mindful that [...]’,

- parallelism which is employed in order to create a strong rhythm and help the audience line up the speker’s ideas: ‘[...] to overcome oppression and violence without resorting to violence and oppression.’, ‘[...] an abiding faith in America and an audacious faith in the future of mankind.’, ‘This faith can give us [...] It will give our tired feet [...].’, ‘nation after nation’, ‘beauty is truth and truth beauty’.

As far as means of phonological expression are concerned, M.L.King, Jr. employs alliteration (‘flotsom and jetsom’, ‘a reign and a rule’, notion that nation’) and rhythm which is achieved by repetitions of particular phrases (‘I refuse [...]’, ‘I believe [...]’, ‘I am mindful that [...]’). 

When one has already analyzed the stylistic, lexical and phonological means of expression employed by the author, one should reflect on the effectiveness of King’s speeches. What did the author do in order to make his speech effective? First, one should identify the explicit semantic-syntactic markers between sentences in the Nobel Prize acceptance speech. The analysis of King’s speech proves that the text contains 
a majority of introductory relators such as ‘I accept’, ‘this award’, ‘this prize’. Moreover, with respect to markers of relationships between clauses, more than half of the sentences delivered by the author is multi-clausal and contains explicit markers between clauses. As far as sequential clauses (another device of King’s efficiency) is concerned, circa fifty percent of sentences are composed as clauses of sequence. Moreover, it has to be emphasized that Martin Luther King frequently uses simple, one-sentence clauses. Consequently, consciously or nor, the author structured his oratory such that he uses a great amount of tools which help listeners comprehend the text. 

It was not Martin Luther King’s purpose to persuade his audience due to the fact that occasional speeches usually aim at other goals. The speaker desired to inspire his listeners and make them aware of the dramatic actions African-Americans have taken in order to gain freedom and equality. As one may conclude, M.L.King does not tell jokes while relating to such serious matters. He remains calm but emotional. 

The structure of the Nobel Price acceptance speech consists of three parts. The author begins by expressing his gratitude for receiving the Nobel Peace Prize. However, in the second sentence of the speech, King already proceeds to the next topic which concerns the dramatic situation of African-Americans and the need of nonviolence. The main body of the speech is exhaustive as it treats about the history of African-American fight for freedom, values that the author would like to instil in the American nation and possible methods of schieving this goal. In the ending, M.L.King makes reference to Alfred Nobel as well as he emphasizes the beauty of brotherhood and peace once again by saying: 
I think Alfred Nobel would know what I mean when I say that I accept this award in the spirit of a curator of some precious heirloom which he holds in trust for its true owners – all those to whom beauty is truth and truth beauty – and in whose eyes the beauty of genuine brotherhood and peace ismore precious than diamonds or silver or gold. (Martin Luther King, Jr.)

4.5.3. Post-crisis speeches by George W. Bush
During crises, politicians usually become heroes or villains. Whether presidents are seen as heroes or villains depends on how they respond to crises and on the location they use to speak to the public. due to the fact that speeches are the most effective way for presidents to communicate with the media and the public during crises. According to Schäffner, political speeches always serve strategic functions: ‘The most such strategic functions are coercion, resistance, opposition and protest, dissimulation, and legitimisation and delegitimisation.’ (Schäffner, 1996:203)



Hurricane Katrina swept the Gulf Coast in August 2005 and President Bush had to manage one of America’s worst natural disasters. He also had to explain the federal government’s inadequate response to Katrina to the whole nation. How did G.W. Bush present the federal response to Katrina in his speeches? And how did he respond to the public’s criticism? One may also examine the effectiveness of Bush’s speeches in repairing his post-Katrina image.




Hurricane Katrina caused the displacement of about five hundred thousand families. Weeks after the hurricane, the public and the media criticized Bush for the federal government’s poor response to Katrina. People usually pointed out the federal government’s poor disaster planning and slow and ineffective response. The hurricane revealed that the government was not prepared for a huge national disaster although billions of dollars have been alloted for homeland security since the attacks on World Trade Centre on 11th of September 2001. This lack of preparation was caused by a few factors. Firstly, the federal government focused on terrorism forgetting about disaster planning. Moreover, the war in Iraq consumed state resources for distater planning. Also, the American government did not have a practical distater plan. Finally, according to Hsu and Conolly (2005), the federal government lacked a plan for providing housing for evacuees. A month after the hurricane landed two hundred thousand families still did not have housing.
 







One should examine speeches delivered by G.W. Bush from a different perspective than occasional and persuasive ones. It is worth mentioning that in nine of his speeches Bush employs interesting themes and tones. He uses six main themes and six different tones. Three of the tones are paired with three of the themes. The other three tones and three themes are used separately. What follows is the analysis of themes and tones most frequently used by Bush in different combinations in his post-Katrina speeches:

1. Compassionate president theme and caring tone.

Bush uses the compassionate president theme and the caring tone in seven speeches in order to show that he understands the emotions and concerns of Katrina survivors. According to the United States Diplomatic Mission to Italy, in the speech delivered live from the White House Rose Garden on 3rd September 2005, the President noted: ‘I know that those of you who have been hit hard by Katrina are suffering. Many are angry and desperate for help.’

Bush also employs the compassionate president theme and tone through his actions. For instance, he admits that he flew over the devastated areas before delivering the speech to the nation. Also, Bush gave three of his speeches in the Gulf Coast, emphasizing his desire to see first-hand Katrina's destruction.
2. Major devastation theme and grave tone.

Bush uses the major devastation theme and grave tone in his speeches to assure the public that Hurricane Katrina made much of the damage unavoidable. In the speech from the White House Rose Garden, Bush stated: ‘The magnitude of responding to 
a crisis over a disaster area that is larger than the size of Great Britain has created tremendous problems that have strained state and local capabilities.’ By emphasizing Katrina's magnitude, Bush desires to convince the public that the government's response was as effective as could be expected.
3. Optimism theme and hopeful tone.

Bush employs the optimism theme and hopeful tone in his speeches in order to lift the public's spirits. For instance, in the same speech delivered from the Rose Garden, he noted: ‘We’ll rebuild the great city of New Orleans. And we’ll once again show the world that the worst adversities bring out the best in America.’

4. Commander-in-chief theme.

President Bush employs the commander-in-chief theme in his speeches in order to assure the nation that he is in control of the federal response. Bush most frequently uses this theme through saying that he has contacted the federal officials on the ground. According to the Office of the President’s Press Secretary, in the speech broadcast from the Oval Office on 1st September 2005, Bush stated: ‘I’m in close contact with Secretary Chertoff. He was in the Oval Office earlier today. He's in close contact with FEMA Director Brown.’ The President also employs the theme to announce who he has appointed the leader of the federal response efforts and to highlight legislative action he has taken to help Katrina survivors. For instance, in the speech given in the Rose Garden, Bush stated: ‘Yesterday I also signed a $10.5 billion emergency aid package to fund our ongoing relief efforts.’

5. Locals-know-best theme. 

Bush uses the locals-know-best theme to highlight the fact that recovery efforts should be led by local governments not by the federal government. For example, in his speech on 12th January 2006 in New Orleans Bush stated: ‘I believe the best strategy for the rebuilding of New Orleans and the revitalization of the parishes around New Orleans is for the local folks to design the strategy and to have the federal government become a partner.’
6. Religion invocation theme.

President Bush employs the religious invocation theme in seven speeches to show the nation how religion helps Katrina survivors recover. For instance, in his remarks at the National Day of Prayer and Remembrance Service, the President stated: ‘In this hour of suffering, we’re prayerful. In a wounded region, so many placed their faith in a God who hears and helps.’ This speech was delivered by Bush on 16th September 2005 in the Washington National Cathedral.
7. Quasi-apologetic tone.

The quasi-apologetic tone is used by President Bush in two speeches in order to accept responsibility for the poor federal response to Hurricane Katrina. However, when Bush employs this tone, he is far from offering an apology. According to Washington Post, in his speech delivered on 15th September 2005 in New Orleans, Bush stated: ‘Four years after the frightening experience of September the 11th, Americans have every right to expect a more effective response in a time of emergency. When the federal government fails to meet such an obligation, I, as President, am responsible for the problem, and for the solution.’

8. Reproachful tone.

The reproachful tone is visible in two speeches. President Bush employs it in order to reduce the nation's expectations of the federal government. As USA Freedom Corps note, on 8th September 2005 in Washington Bush stated: ‘More than 400,000 families have already been registered. We still have tens of thousands more people who need to be processed, so I ask for your patience if you experience problems in trying to contact FEMA.’

Bush also uses the reproachful tone to tell the public that his administration is not entirely responsible for the slow recovery. While visiting New Orleans he noted: ‘Unfortunately, at the very last minute in the appropriations process, some members of Congress moved $1.4 billion of that $3.1 billion to projects not directly related to New Orleans and the surrounding area.’

9. Jovial tone.

Bush uses the jovial tone only in one speech by making jokes. According to CNN, President Bush delivered a speech on 12th January 2006 in which he said: ‘I don’t want to go into the law; I’m not even a lawyer. Got too many of them up there in Washington, anyway.’ By employing the jovial tone Bush introduces humour that is not found in the other speeches.
4.6. Concluding remarks

This chapter proved that in order to speak publicly one is required to be confident and composed. This rule concerns both speaking to the audience of thousands as well as amusing people during annual meetings held in companies. In today’s world it is practically impossible to succeed without being able to deliver speeches. Speaking to the public not only requires a professional training but also an excellent psychical disposition and high resistance to stress. 

Speeches analyzed in this chapter were chosen by the author due to their significance to the American and Polish history. Moreover, they most distinctly represent three of the most populatr types of speeches. The Inaugural Address by John F. Kennedy and the speech by Lech Wałęsa exemplify persuasive speeches frequently shown on television. One listens to them not realizing that the speaker chose particular means of expression on purpose in order to convince the audience to his beliefs. However, there are occasional speeches which aim at inspiring the audience and are pleasant to hear. The purpose of post-crisis speeches, on the other hand, is to alleviate the pain of the audience, explain the reasons of the crisis and offer support. 


Analyses of famous speeches presented by the author allow one to be more conscious of today’s world, which is dominated by the spoken word. It is much easier to objectively assess the speaker’s message knowing what means of expression he uses and what his aim is.
Final conclusions


The main purpose of this dissertation was to analyze the language of public relations in spoken discourse. However, the author also aimed at describing the language of public relations in written discourse as well as disproving common misconceptions stating that the language of public relations employs manipulation in order to achieve an intended effect. Furthermore, some people erroneously subscribe to the view that public relations distorts the truth and employs incomplete information. Finally, the thesis aimed at proving that writing and speaking for public relations requires a vast knowledge of language, culture, journalism and social communication as well as a conscious use of particular oratorical techniques and means of stylistic, phonological and lexical expression. 


The author of the dissertation analyzed the language of public relations in speech. The study intended to show the oratorical techniques employed in professional speeches as well as tones and means of expression used by famous public figures while delivering a speech. Therefore, the author decided to carry out an analysis of two persuasive speeches, two occasional ones and post-crisis addresses. 

Persuasive speeches, that is the Inaugural Address by J. F. Kennedy and the speech by Lech Wałęsa in the United States Congress, were delivered in order to achieve a specific goal. Their aim was to motivate and encourage the audience to act and think in a certain way. Persuasive speeches analyzed by the author were characterized by a great number of oratorical techniques, namely contrasts, three-element lists, imperatives, praising, attacking and rhetorical questions. For instance, while delivering rhetorical questions, Kennedy used implicature which is an additional conveyed meaning. What is more, not only did speeches by Kennedy and Wałęsa refer to national values and are full of emotions, but they also contained a great variety of means of stylistic and lexical expression. The author concluded that each word has been chosen carefully by professionals in order to achieve this persuasive aim and a dignified mood. 


Occasional speeches, namely the homily by Pope John Paul II and the Nobel Prize acceptance speech by M. L. King, had a similar structure, yet they were more rhytmical than the former ones. Moreover, stylistic and phonological means employed by the speakers aimed at inspiring the audience and making the addresses emotional and pleasant to hear. As it occured, the Pope employed reference to God inter alia. Moreover, the author proved that the occassional speeches contained a limited number of persuasive means. Instead, they attracted the attention of the audience due to their rhytmicity, poesy and use of unconventional means of expression. 


The final post-crisis speeches by President G. W. Bush were analyzed by the author from a different perspective, i.e. on the basis of themes and tones employed by the speaker. The language of G. W. Bush has its own rules, yet it is characterized by a highly persuassive effect. The speaker used several themes and tones, for instance a compassionate president theme or hopeful tone, in order to alleviate the pain of the audience, offer his support and explain the reasons of the crisis. 


In a nutshell, this dissertation analyzed and explained the mechanisms of choosing particular means of expression for a certain type of speech. Moreover, it was revealed that the language of public relations is based on trust, complete information and an extensive knowledge of professionals who create written and spoken messages for public relations and therefore should not be underestimated. 
Streszczenie


Przedmiotem niniejszej pracy jest analiza języka public relations w przemówieniach, a także opis języka PR w tekstach pisanych. Praca ta składa się z czterech rozdziałów. 


Rozdział pierwszy stanowi ogólne wprowadzenie w zagadnienia z zakresu public relations. Autorka pracy przedstawia w nim podstawy teorii public relations, definicje pojęcia, a także cele, funkcje oraz początki public relations. Dalsza część tego rozdziału traktuje o pojawiających się często mitach dotyczących języka public relations. 


Celem drugiego rozdziału jest przedstawienie modeli komunikacji językowej oraz pragmatycznego aspektu umiejętności komunikacyjnych. W rozdziale tym pojawiają się informacje na temat czterech modeli komunikacji językowej według de Saussure’a, Shannona i Weavera, Denesa i Pinsona oraz Sperbera i Wilsona. Co więcej, czytelnik może zapoznać się z pragmatyką, nauką o relacji pomiędzy znakiem a odbiorcą, a dokładniej z pojęciem implikatury oraz presupozycji.


Rozdział trzeci niniejszej pracy skupia się na najpopularniejszych formach pisarskich w public relations. Poza omówieniem najważniejszych form pisarskich, takich jak komunikat prasowy, list czy biuletyn, autorka pracy wyjaśnia poszczególne etapy planowania, pisania i oceny tekstu. Dodatkowo, poruszony zostaje temat podstawowych zasad pisania dla public relations.


Ostatni, czwarty rozdział jest analityczny w swej naturze. Zawiera on analizę przemówień perswazyjnych, okazjonalnych oraz wystąpień w sytuacji kryzysowej. Analiza ta dokonuje się poprzez badanie środków stylistycznych, fonologicznych oraz leksykalnych wykorzystywanych przez mówców. Ostatecznie, autorka pracy poddaje analizie strukturę każdego przemówienia oraz wskazuje różne rodzaje technik oratorskich, jakie zostały zastosowane przez mówców w celu wzmocnienia wymowy wystąpienia. 
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Appendix 1

The Inaugural Address by John F. Kennedy
Vice President Johnson, Mr. Speaker, Mr. Chief Justice, President Eisenhower, Vice President Nixon, President Truman, reverend clergy, fellow citizens:
We observe today not a victory of party, but a celebration of freedom -- symbolizing an end, as well as a beginning -- signifying renewal, as well as change. For I have sworn before you and Almighty God the same solemn oath our forebears prescribed nearly a century and three-quarters ago. The world is very different now. For man holds in his mortal hands the power to abolish all forms of human poverty and all forms of human life. And yet the same revolutionary beliefs for which our forebears fought are still at issue around the globe -- the belief that the rights of man come not from the generosity of the state, but from the hand of God.

We dare not forget today that we are the heirs of that first revolution. Let the word go forth from this time and place, to friend and foe alike, that the torch has been passed to a new generation of Americans -- born in this century, tempered by war, disciplined by a hard and bitter peace, proud of our ancient heritage, and unwilling to witness or permit the slow undoing of those human rights to which this nation has always been committed, and to which we are committed today at home and around the world.

Let every nation know, whether it wishes us well or ill, that we shall pay any price, bear any burden, meet any hardship, support any friend, oppose any foe, to assure the survival and the success of liberty.

This much we pledge - and more.

To those old allies whose cultural and spiritual origins we share, we pledge the loyalty of faithful friends. United there is little we cannot do in a host of cooperative ventures. Divided there is little we can do -- for we dare not meet a powerful challenge at odds and split asunder. To those new states whom we welcome to the ranks of the free, we pledge our word that one form of colonial control shall not have passed away merely to be replaced by a far more iron tyranny. We shall not always expect to find them supporting our view. But we shall always hope to find them strongly supporting their own freedom -- and to remember that, in the past, those who foolishly sought power by riding the back of the tiger ended up inside.

To those people in the huts and villages of half the globe struggling to break the bonds of mass misery, we pledge our best efforts to help them help themselves, for whatever period is required -- not because the Communists may be doing it, not because we seek their votes, but because it is right. If a free society cannot help the many who are poor, it cannot save the few who are rich. To our sister republics south of our border, we offer a special pledge: to convert our good words into good deeds, in a new alliance for progress, to assist free men and free governments in casting off the chains of poverty. But this peaceful revolution of hope cannot become the prey of hostile powers. Let all our neighbors know that we shall join with them to oppose aggression or subversion anywhere in the Americas. And let every other power know that this hemisphere intends to remain the master of its own house.

To that world assembly of sovereign states, the United Nations, our last best hope in an age where the instruments of war have far outpaced the instruments of peace, we renew our pledge of support -- to prevent it from becoming merely a forum for invective, to strengthen its shield of the new and the weak, and to enlarge the area in which its writ may run. 

Finally, to those nations who would make themselves our adversary, we offer not a pledge but a request: that both sides begin anew the quest for peace, before the dark powers of destruction unleashed by science engulf all humanity in planned or accidental self-destruction. We dare not tempt them with weakness. For only when our arms are sufficient beyond doubt can we be certain beyond doubt that they will never be employed. But neither can two great and powerful groups of nations take comfort from our present course -- both sides overburdened by the cost of modern weapons, both rightly alarmed by the steady spread of the deadly atom, yet both racing to alter that uncertain balance of terror that stays the hand of mankind's final war.

So let us begin anew -- remembering on both sides that civility is not a sign of weakness, and sincerity is always subject to proof. Let us never negotiate out of fear, but let us never fear to negotiate.

Let both sides explore what problems unite us instead of belaboring those problems which divide us.
Let both sides, for the first time, formulate serious and precise proposals for the inspection and control of arms, and bring the absolute power to destroy other nations under the absolute control of all nations.
Let both sides seek to invoke the wonders of science instead of its terrors. Together let us explore the stars, conquer the deserts, eradicate disease, tap the ocean depths, and encourage the arts and commerce.
Let both sides unite to heed, in all corners of the earth, the command of Isaiah -- to "undo the heavy burdens, and [to] let the oppressed go free."
And, if a beachhead of cooperation may push back the jungle of suspicion, let both sides join in creating a new endeavor -- not a new balance of power, but a new world of law -- where the strong are just, and the weak secure, and the peace preserved. All this will not be finished in the first one hundred days. Nor will it be finished in the first one thousand days; nor in the life of this Administration; nor even perhaps in our lifetime on this planet. But let us begin.
In your hands, my fellow citizens, more than mine, will rest the final success or failure of our course. Since this country was founded, each generation of Americans has been summoned to give testimony to its national loyalty. The graves of young Americans who answered the call to service surround the globe. 

Now the trumpet summons us again -- not as a call to bear arms, though arms we need -- not as a call to battle, though embattled we are -- but a call to bear the burden of a long twilight struggle, year in and year out, "rejoicing in hope; patient in tribulation," a struggle against the common enemies of man: tyranny, poverty, disease, and war itself.

Can we forge against these enemies a grand and global alliance, North and South, East and West, that can assure a more fruitful life for all mankind? Will you join in that historic effort?In the long history of the world, only a few generations have been granted the role of defending freedom in its hour of maximum danger. I do not shrink from this responsibility -- I welcome it. I do not believe that any of us would exchange places with any other people or any other generation. The energy, the faith, the devotion which we bring to this endeavor will light our country and all who serve it. And the glow from that fire can truly light the world. And so, my fellow Americans, ask not what your country can do for you; ask what you can do for your country. My fellow citizens of the world, ask not what America will do for you, but what together we can do for the freedom of man.

Finally, whether you are citizens of America or citizens of the world, ask of us here the same high standards of strength and sacrifice which we ask of you. With a good conscience our only sure reward, with history the final judge of our deeds, let us go forth to lead the land we love, asking His blessing and His help, but knowing that here on earth God's work must truly be our own.

The speech by Lech Wałęsa in the United States Congress
My naród! Oto słowa, od których chcę zacząć moje przemówienie. Nikomu na tej sali nie muszę przypominać, skąd one pochodzą, nie muszę też przypominać, że ja, elektryk z Gdańska, też mam prawo się nimi posługiwać.

My naród! Stoję przed Wami jako trzeci w historii cudzoziemiec, nie piastujący żadnych wielkich funkcji państwowych, którego zaproszono, aby przemówił przed połączonymi Izbami Kongresu Stanów Zjednoczonych. Tego Kongresu, który dla wielu uciśnionych i pozbawionych swoich praw ludzi na świecie wydaje się być światłem wolności i ostoją praw człowieka. Stoję przed Wami, by w imieniu swojego narodu mówić do Ameryki, do obywateli państwa i kontynentu, u którego wrót stoi słynna Statua Wolności. Jest to dla mnie zaszczyt tak wielki, chwila tak podniosła, że trudno mi to z czymkolwiek porównać. Pojęcie Stanów Zjednoczonych kojarzy się ludziom w Polsce z wolnością i demokracją, ze wspaniałomyślnością i ofiarnością, z ludzką przyjaźnią i przyjaznym człowieczeństwem. Wiem, że nie wszędzie Ameryka tak jest postrzegana. Ja mówię o tym, jaki jest obraz w Polsce, obraz ten został utrwalony przez liczne dobre doświadczenia historyczne, a jest sprawą znaną, że Polacy odpłacają za serce sercem. Świat pamiętał o wspaniałej zasadzie amerykańskiej demokracji, o rządach ludu, przez lud i dla ludów. Pamiętam też o niej ja, robotnik z gdańskiej stoczni, który całe swe życie wraz z innymi członkami Ruchu „Solidarności”, poświęcił dla tej właśnie zasady rządów ludu, przez lud i dla ludów. Przeciw przywilejom i monopolowi, przeciw łamaniu prawa, przeciw deptaniu ludzkiej godności, przeciw pogardzie i niesprawiedliwości. Takie właśnie, przypominające Abrahama Lincolna i ojców założycieli Republiki Amerykańskiej, przypominające też fundamenty i ideały amerykańskiej Deklaracji Niepodległości i amerykańskiej Konstytucji, są zasady i wartości, jakimi kieruje się wielki ruch polskiej Solidarności, ruch skuteczny. Wiem, że Amerykanie są ludźmi zarazem idealistycznymi, ale i praktycznymi, ludźmi zdrowego rozsądku i logicznego działania. Łączą te cechy z wiarą w ostateczne zwycięstwo dobra, ale wolą skuteczną pracę od wygłaszania przemówień. Bardzo dobrze ich rozumiem. Ja też nie kocham się w przemówieniach, wolę fakty i pracę, cenię skuteczność.

Panie i Panowie!

Oto fakt podstawowy i najważniejszy. Chcę tu powiedzieć, że zrodzony przez naród polski ruch społeczny o pięknej nazwie „Solidarność” jest ruchem skutecznym. Jego walka przyniosła po długich latach owoce, które dzisiaj każdy może sam na własne oczy zobaczyć. Wskazała ona kierunek i sposób działania, które obecnie mają wpływ na miliony ludzi mówiących różnymi językami. Naruszyła monopole, a wiele z nich przełamała, otworzyła zupełnie nowe horyzonty, a przecież i to trzeba z całą mocą podkreślić, była to walka prowadzona przy całkowitym wyrzeczeniu się przemocy. Wtrącono nas do więzień, wyrzucono z pracy, czasem zabijano, a my nigdy nikogo nie uderzyliśmy, niczego nie zburzyliśmy, nie wybiliśmy nawet jednej szyby, ale byliśmy uparci, bardzo uparci, gotowi do poświęceń, zdolni do ofiar, wiedzieliśmy, czego chcemy i nasza siła okazała się większa. Ruch o nazwie „Solidarność” dlatego uzyskał masowe poparcie, dlatego odniósł sukcesy, że zawsze i w każdej sprawie opowiadał się za rozwiązaniami lepszymi, bardziej ludzkimi, godniejszymi, a przeciw brutalności i nienawiści. Był to zarazem ruch konsekwentny, uparty, nigdy nie rezygnujący. Właśnie dlatego po tylu ciężkich latach, w których było tak wiele tragicznych momentów dzisiaj odnosi sukcesy i wskazuje drogę milionom ludzi w Polsce i w innych krajach.

Panie i Panowie!

Dziesięć lat temu w sierpniu roku 1980 rozpoczął się w gdańskiej stoczni słynny strajk, który doprowadził do powstania pierwszego w krajach komunistycznych niezależnego związku zawodowego, który wkrótce stał się wielkim ruchem społecznym popieranym przez naród polski. Byłem wtedy o dziesięć lat młodszy, byłem nikomu poza kolegami w stoczni nieznany, byłem też trochę szczuplejszy. Miało, przyznam, to znaczenie. Otóż, wyrzucony wtedy z pracy za wcześniejsze próby zorganizowania robotników do walki o ich prawa przeskoczyłem płot i wróciłem do stoczni. Tak to się zaczęło. Kiedy myślę o drodze, jaką przeszliśmy, często wspominam, jak przeskakiwałem przez ten płot. Teraz inni przeskakują płoty i burzą mury, czynią tak, bo wolność jest prawem człowieka. Jest też druga myśl, która nachodzi mnie, kiedy patrzę na tę drogę, jaka jest już za nami. Wtedy na początku z różnych stron świata odzywały się głosy przestrzegające nas, pouczające, nawet potępiające. Mówiono: „Czego się tym, Polakom zachciewa, oni są szaleńcami, narażają na szwank pokój światowy i stabilizację europejską, powinni być cicho i nikogo nie denerwować”. Wynikało z tych głosów, że wszystkie inne narody mają prawo do życia w dobrobycie i pomyślności, mają prawo do demokracji i swobody, tylko Polacy powinni z tych praw zrezygnować, by nie zakłócać innym spokoju. Przed II wojną światową było na zachodzie niemało ludzi, którzy pytali dlaczego mamy umierać za Gdańsk, czy nie lepiej zostać w domu, ale wojna sama przyszła do nich z wizytą. Trzeba było umierać za Paryż, za Londyn, za Hawaje, teraz też wielu mówiło: „znowu ten Gdańsk chce nam zakłócić nasz spokój”. Jednak to, co teraz zaczęło się w Gdańsku ma inne znaczenie, to jest początek ery lepszego, nowego, demokratycznego świata. Teraz nie chodzi o to, by umierać za Gdańsk, ale po to, by dla niego żyć. Dziś patrząc na to, co się wokół nas dzieje możemy z całą stanowczością powiedzieć: polska droga walki o ludzkie prawa, walka bez użycia przemocy, polski upór i konsekwencja na drodze do pluralizmu i demokracji, wskazują dziś wielu ludziom, a nawet narodom sposób uniknięcia największych niebezpieczeństw. Jeżeli dzisiaj coś grozi stabilizacji europejskiej, to nie jest to Polska. Stosowana przez Polaków droga przemian bardzo głębokich, ale pokojowych, ewolucyjnych negocjowanych przez wszystkie strony pozwala na uniknięcie największych niebezpieczeństw i może być wzorem dla wielu innych regionów. Wiadomo, że nie wszędzie zmiany przebiegają w sposób równie pokojowy.

Spokojnie i w sposób rozważny licząc się z niebezpieczeństwami, ale nie rezygnując z tego co słuszne i niezbędne Polacy torują powoli drogę historyczną przemianą. Na tej drodze znajdują się razem z nami, choć w różnych stadiach zaawansowania również inni: Węgrzy, Rosjanie, Ukraińcy i mieszkańcy krajów bałtyckich, Ormianie i Gruzini, a ostatnio wkroczyły na nią również wschodnie Niemcy. Z pewnością wkroczą na tę drogę również pozostali, ponieważ nie ma innego wyboru. Dziś jakikolwiek myślący człowiek rozumie, co się na świecie dzieje, ale może jeszcze powiedzieć, żeby lepiej Polacy siedzieli cicho, bo narażają na niebezpieczeństwo pokój świata. Czy nie jest raczej tak, że Polacy robią dla zachowania i utrwalenia pokoju więcej niż wielu pośród tych zaślepionych doradców. Czy nie jest tak, że stabilizacji i pokojowi częściej grożą te państwa, które nie zdobyły się dotąd na dalekosiężne i wszechstronne reformy i które starają się za wszelką cenę wbrew własnym społeczeństwom uratować stary i skompromitowany sposób rządzenia.

Inaczej jest w Polsce, trzeba to widzieć, że dziś znajdujemy się w tym dziele z wyrozumienia naszego wschodniego sąsiada i jego przywódcy Michaiła Gorbaczowa. To zrozumienie, które tam znajdujemy tworzy podstawę do nowego, o wiele lepszego niż dotąd ułożenia stosunków między Polską i ZSRR. Takie zaś lepsze ułożenie wzajemnych stosunków będzie również działało na rzecz stabilizacji pokoju w Europie, usunie dawne nikomu nie potrzebne napięcia. Polacy mają za sobą długą i trudną historię i nikt nie jest tak jak my zainteresowani w pokojowym współżyciu i przyjaźni ze wszystkimi narodami i państwami, a szczególnie właśnie ze Związkiem Radzieckim. Uważamy, że teraz dopiero powstają właściwe i korzystne warunki dla takiego dobrego współżycia i przyjaźni. Polska wznosi dziś ważny wkład do lepszej przyszłości Europy, do europejskiego pojednania, w tym również do tak ważnego pojednania polsko-niemieckiego, do przezwyciężania dawnych podziałów i umocnienia praw człowieka na naszym kontynencie. Wszystko to jednak nie przychodzi łatwo. Podczas II wojny światowej Polska była pierwszym krajem, który padł ofiarą agresji, poniosła największe straty w ludziach i majątku narodowym, walczyła najdłużej i przez cały czas była ofiarnym członkiem koalicji. Jej żołnierze uczestniczyli w bojach na wszystkich frontach jakie tylko istniały. W roku 1945 teoretycznie znaleźliśmy się wśród zwycięzców, ale teoria miała mało wspólnego z praktyką. W rzeczywistości, przy milczącej zgodzie sojuszników, zostały narzucone nieznane polskim tradycjom, nieakceptowane przez naród: obcy system rządów, obcy system gospodarowania, obce prawa, obca filozofia stosunków społecznych. Legalny i uznawany przez naród rząd polski, który przez cały czas wojny kierował walką całego społeczeństwa został potępiony, a wierni mu ludzie poddani najostrzejszym represjom. Wielu zamordowano, tysiące zginęło gdzieś na Wschodzie czy Północy. Takim samym represjom poddano walczących przeciw hitleryzmowi żołnierzy armii podziemnej. Ich szczątki znajdujemy dopiero teraz w bezimiennych grobach rozsianych po lasach. Potem przystąpiono do prześladowania wszystkich, którzy zachowali niezależne myślenie. Wszelkie zobowiązania podjęte uroczyście w Jałcie, a dotyczące wolnych wyborów w Polsce zostały złamane. Była to druga po roku 1939 wielka katastrofa narodowa. Kiedy inne narody radośnie świętowały zwycięstwo, Polska ponownie pogrążyła się w żałobie. Świadomość tej tragedii była szczególnie gorzka, ponieważ Polacy wiedzieli, że zostali porzuceni przez sojuszników. U wielu ludzi pamięć o tym trwa jeszcze nadal. Mimo to Polacy przystąpili do odbudowy zniszczonego kraju i w pierwszych latach osiągnęli w tym dziele duże sukcesy. Ale wkrótce wprowadzono system gospodarczy, w którym indywidualna przedsiębiorczość przestała istnieć, a całość gospodarki znalazła się w rękach państwa, rządzonych przez ludzi, których społeczeństwo nie wybierało. Stalin zakazał Polsce skorzystania z planu Marshalla, z którego w zachodniej Europie korzystali wszyscy, włącznie z krajami, które przegrały wojnę. Warto przypomnieć o tym wielkim planie amerykańskim, który wspomógł Europę Zachodnią w obronie wolności i pokojowego ładu. Teraz właśnie nastała pora, kiedy wschodnia Europa oczekuje takiej inwestycji w wolność, w demokrację i pokój na miarę wielkości narodu amerykańskiego.

Polacy przeszli długą drogę. Warto, aby Ci wszyscy, którzy zabierają głos na temat Polski, którzy często nas krytykują, pamiętali, że to, co Polska osiągnęła, zostało wywalczone własnym wysiłkiem, własnym uporem, własną nieugiętością. Wszystko to zostało osiągnięte dzięki niezachwianej wierze naszego narodu w godność człowieka i w to, co się określa jako wartości kultury i cywilizacji Zachodu. Nasz naród dobrze wie, jaka jest tego cena.

Panie i Panowie!

Przez pięćdziesiąt ostatnich lat naród polski toczył trudną i ciężką bitwę. Najpierw, aby obronić swoje istnienie biologiczne, później, by ocalić swoją tożsamość narodową. I w jednym i w drugim przypadku polska determinacja została uwieńczona sukcesem. Dziś Polska powraca do rodziny krajów demokratycznych i pluralistycznych, do kręgu wartości religijnych i europejskich. Polska na dziś ma pierwszy od półwiecza rząd nie komunistyczny, rząd niezależny i popierany przez społeczeństwo. Długie trwanie obcego systemu politycznego oraz sprzecznego z racjami i zdrowym rozsądkiem sposobu gospodarowania, połączone z tępieniem niezależnej myśli i lekceważeniem interesów narodowych albo działanie wbrew tym interesom doprowadziły polską gospodarkę do ruiny i na skraj ostatecznej katastrofy. Pierwszy od pięćdziesięciu lat rząd wyłoniony przez naród i jemu służący otrzymał w spadku, po dotychczasowych władcach ogromne długi przez nich zaciągnięte i zmarnowane, otrzymał gospodarkę zorganizowaną w taki sposób, że nie potrafi ona zaspokoić podstawowych potrzeb. Odziedziczona przez nas po pięciu dekadach rządów komunistycznych gospodarka musi być całkowicie przebudowana. Wymaga to cierpliwości i wielkich poświęceń, wymaga czasu i środków. Sytuacja polskiej gospodarki nie jest przypadkiem ani specyficzną polską dolegliwością. Wszystkie kraje bloku wschodniego są dzisiaj w stanie bankructwa. Komunistyczny sposób gospodarowania nie zdał egzaminu w żadnej części świata. Rezultatem jest masowa ucieczka z tych krajów morzem i lądem, łodziami i samolotami, wpław i na piechotę. Jest to masowe zjawisko znane w Europie, w Azji, w Środkowej Ameryce, ale Polska weszła w sposób nieodwracalny na nową drogę. Słyszy się czasem, że ludzie w Polsce nie chcą dobrze pracować, ale nawet ci, którzy tak mówią wiedzą, że Polacy pracują dobrze i skutecznie wszędzie tam, gdzie widzą sens i pożytek z tej pracy płynący. Ludzie pracy w Polsce też umieją dobrze liczyć, dziś w kraju pracują oni w o wiele gorszych warunkach i w sumie znacznie ciężej, a także za o wiele mniejszą płacę niż ludzie za granicą. System gospodarczy, który ich otacza jest absurdalny, a co gorsze od dawna, co kilka lub kilkanaście lat, następował w kraju kolejny kryzys, kolejne załamanie, po którym okazywało się, że dotychczasowe wysiłki zostały zmarnowane. Pokażcie mi ludzi, którzy przez dziesięciolecia dobrze by pracowali w takim systemie, czy oni też nie ulegliby zwątpieniu. Ten system musi być zmieniony i to właśnie Polacy wzięli na swoje barki.

Nie prosimy o żadne datki ani filantropię, pragniemy natomiast, aby nasz kraj był traktowany jako partner i przyjaciel. Chcemy współpracy na dobrych i korzystnych warunkach. Chcemy, aby Amerykanie przyszli do nas z propozycjami współpracy korzystnej dla obu stron. Uważamy, że dopomożecie demokracji i wolności w Polsce i w całej Europie Wschodniej. Jest to najlepsza inwestycja w przyszłość i pokój, lepsza niż czołgi, okręty i samoloty. Polska zrobiła już bardzo wiele, by przełamać istniejące w Europie podziały, by stworzyć nowe i bardziej optymistyczne perspektywy. Polska robi to przy życzliwym zainteresowaniu Zachodu, za co dziękujemy. Oczekujemy, że teraz będzie rósł współudział Zachodu w tych przemianach. Usłyszeliśmy już wiele pięknych słów zachęty. To dobrze, ale jako robotnik i człowiek konkretnej pracy powiem, że podaż słów na świecie jest wielka, ale popyt na nie maleje.

Decyzja Kongresu Stanów Zjednoczonych o pomocy gospodarczej dla mojego kraju otwiera nową drogę. Za tę wspaniałą decyzję dziękuję Wam bardzo gorąco. Przyrzekam Wam, że ta pomoc nie zostanie zmarnowana i nigdy o niej nie zapomnimy.

Zwracam się słowami wdzięczności do zwykłych obywateli, to oni wspierali nas w trudnym okresie stanu wojennego i prześladowań, oni słali nam pomoc, oni protestowali przeciwko przemocy. Dziś, kiedy z tak znakomitego miejsca mogę swobodnie mówić do całego świata im przede wszystkim gorąco za to dziękuję. To dzięki nim słowo „Solidarność” przekroczyło granice i ogarnęło świat, a ludzie „Solidarności” nigdy nie byli samotni. Wśród tych, którzy otworzyli międzyludzki solidarny łańcuch było wielu Amerykanów, z instytucji i fundacji, które działały na rzecz wolności i demokracji, i wszystkich tych, którzy wspierali nas w najtrudniejszych chwilach. Istnieją oni we wszystkich stanach, w małych i dużych miejscowościach Waszego wielkiego kraju. Dziękuję tym wszystkim, którzy przez słowo drukowane upowszechniali prawdę. Pragnę też podziękować i pozdrowić Amerykanów polskiego pochodzenia, którzy utrzymują łączność ze swoją dawna ojczyzną. Z całego serca dziękuję Prezydentowi Stanów Zjednoczonych i jego rządowi za zaangażowanie w sprawy mojego kraju. Nigdy nie zapomnę wiceprezydenta Georga Busha przemawiającego w Warszawie przed grobem męczennika polskiej sprawy księdza Jerzego Popiełuszki, nigdy nie zapomnę prezydenta Georga Busha przemawiającego w Gdańsku przed pomnikiem Poległych Stoczniowców, to właśnie stamtąd Prezydent Stanów Zjednoczonych kierował posłanie do Polski, Europy, do świata. Papież Jan Paweł II powiedział: „Wolności nie można tylko posiadać i używać, trzeba ją zdobywać, trzeba budować z niej życie zarówno osobiste, jak i społeczne. Myślę, że jest to nauka ważna i w Polsce i w Ameryce. Pragnę, żeby wszyscy wiedzieli i pamiętali, że ideały które legły u podstaw tej wspaniałej Republiki Amerykańskiej i które trwają w niej do dziś żyją również w dalekiej Polsce.

Przez długie lata próbowano odciągnąć ją od ideałów, Polska nigdy się z tym nie pogodziła i dziś sięga po wolność, która jej się sprawiedliwie należy. Wraz z Polską tą drogą idą inne narody Europy Wschodniej. Runął już mur, który był granicą wolności. Mam nadzieję, że narody świata już nigdy nie pozwolą na budowę takich murów.

The homily by Pope John Paul II

Niech będzie pochwalony Jezus Chrystus! 
Umiłowani Rodacy. Drodzy Bracia i Siostry. Uczestnicy eucharystycznej Ofiary, która sprawuje się dziś w Warszawie na placu Zwycięstwa. Razem z wami pragnę wyśpiewać pieśń dziękczynienia dla Opatrzności, która pozwala mi dziś jako pielgrzymowi stanąć na tym miejscu.

Czyż moja pielgrzymka do Ojczyzny w roku, w którym Kościół w Polsce obchodzi dziewięćsetną rocznicę śmierci św. Stanisława, nie jest zarazem jakimś szczególnym znakiem naszego polskiego pielgrzymowania poprzez dzieje Kościoła - nie tylko po szlakach naszej Ojczyzny, ale zarazem Europy i świata? Odsuwam tutaj na bok moją własną osobę - niemniej muszę wraz z wami wszystkimi stawiać sobie pytanie o motyw, dla którego właśnie w roku 1978 (po tylu stuleciach ustalonej w tej dziedzinie tradycji) został na rzymską stolicę św. Piotra wezwany syn polskiego narodu, polskiej ziemi. Od Piotra, jak i od wszystkich apostołów Chrystus żądał, aby byli Jego "świadkami w Jerozolimie i w całej Judei, i w Samarii, i aż po krańce ziemi" (Dz 1,8). Czyż przeto, nawiązując do tych Chrystusowych słów, nie wolno nam wnosić zarazem, że Polska stała się w naszych czasach ziemią szczególnie odpowiedzialnego świadectwa? Że właśnie stąd - z Warszawy, a także z Gniezna, z Jasnej Góry, z Krakowa, z całego tego historycznego szlaku, który tyle razy nawiedzałem w swoim życiu i który w tych dniach znów będę miał szczęście nawiedzić, że właśnie stąd ze szczególną pokorą, ale i ze szczególnym przekonaniem trzeba głosić Chrystusa? Że właśnie tu, na tej ziemi, na tym szlaku, trzeba stanąć, aby odczytać świadectwo Jego Krzyża i Jego Zmartwychwstania? Ale, umiłowani rodacy - jeśli przyjąć to wszystko, co w tej chwili ośmieliłem się wypowiedzieć - jakżeż ogromne z tego rodzą się zadania i zobowiązania! Czy do nich naprawdę dorastamy?
Jeśli jest rzeczą słuszną, aby dzieje narodu rozumieć poprzez każdego człowieka w tym narodzie - to równocześnie nie sposób zrozumieć człowieka inaczej jak w tej wspólnocie, którą jest jego naród. Wiadomo, że nie jest to wspólnota jedyna. Jest to jednakże wspólnota szczególna, najbliżej chyba związana z rodziną, najważniejsza dla dziejów duchowych człowieka. Otóż nie sposób zrozumieć dziejów narodu polskiego - tej wielkiej tysiącletniej wspólnoty, która tak głęboko stanowi o mnie, o każdym z nas - bez Chrystusa. Jeślibyśmy odrzucili ten klucz dla zrozumienia naszego narodu, narazilibyśmy się na zasadnicze nieporozumienie. Nie rozumielibyśmy samych siebie. Nie sposób zrozumieć tego narodu, który miał przeszłość tak wspaniałą, ale zarazem tak straszliwie trudną - bez Chrystusa. Nie sposób zrozumieć tego miasta, Warszawy, stolicy Polski, która w roku 1944 zdecydowała się na nierówną walkę z najeźdźcą, na walkę, w której została opuszczona przez sprzymierzone potęgi, na walkę, w której legła pod własnymi gruzami, jeśli się nie pamięta, że pod tymi samymi gruzami legł również Chrystus-Zbawiciel ze swoim krzyżem sprzed kościoła na Krakowskim Przedmieściu. Nie sposób zrozumieć dziejów Polski od Stanisława na Skałce do Maksymiliana Kolbe w Oświęcimiu, jeśli się nie przyłoży do nich tego jeszcze jednego i tego podstawowego kryterium, któremu na imię Jezus Chrystus. Tysiąclecie chrztu Polski, którego szczególnie dojrzałym owocem jest św. Stanisław - tysiąclecie Chrystusa w naszym wczoraj i dzisiaj - jest głównym motywem mojej pielgrzymki, mojej dziękczynnej modlitwy wspólnie z wami wszystkimi, drodzy rodacy, których Jezus Chrystus nie przestaje uczyć wielkiej sprawy człowieka. Z wami, dla których Chrystus nie przestaje być wciąż otwartą księgą nauki o człowieku, o jego godności i jego prawach. A zarazem nauki o godności i prawach narodu. Księże Prymasie! Pragnę tę Najświętszą Ofiarę wspólnie z braćmi biskupami i kapłanami złożyć we wszystkich intencjach, które Wasza Eminencja wymienił na początku. W dniu dzisiejszym na tym placu Zwycięstwa w stolicy Polski proszę wielką modlitwą Eucharystii wspólnie z wami, aby Chrystus nie przestał być dla nas otwartą księgą życia na przyszłość. Na nasze polskie jutro.
Stoimy tutaj w pobliżu Grobu Nieznanego Żołnierza. W dziejach Polski - dawnych i współczesnych - grób ten znajduje szczególne pokrycie. Szczególne uzasadnienie. Na ilu to miejscach ziemi ojczystej padał ten żołnierz. Na ilu to miejscach Europy i świata przemawiał swoją śmiercią, że nie może być Europy sprawiedliwej bez Polski niepodległej na jej mapie? Na ilu to polach walk świadczył oprawach człowieka wpisanych głęboko w nienaruszalne prawa narodu, ginąc "za wolność naszą i waszą"? "Gdzie są ich groby, Polsko! Gdzie ich nie ma! Ty wiesz najlepiej - i Bóg wie na niebie!" (Artur Oppman, "Pacierz za zmarłych"). Dzieje Ojczyzny napisane przez Grób jednego Nieznanego Żołnierza. Przyklęknąłem przy tym grobie, wspólnie z Księdzem Prymasem, aby oddać cześć każdemu ziarnu, które - padając w ziemię i obumierając w niej - przynosi owoc. Czy to będzie ziarno krwi żołnierskiej przelanej na polu bitwy, czy ofiara męczeńska w obozach i więzieniach. Czy to będzie ziarno ciężkiej, codziennej pracy w pocie czoła na roli, przy warsztacie, w kopalni, w hutach i fabrykach. Czy to będzie ziarno miłości rodzicielskiej, która nie cofa się przed daniem życia nowemu człowiekowi i podejmuje cały trud wychowawczy. Czy to będzie ziarno pracy twórczej w uczelniach, instytutach, bibliotekach, na warsztatach narodowej kultury. Czy to będzie ziarno modlitwy i posługi przy chorych, cierpiących, opuszczonych. Czy to będzie ziarno samego cierpienia na łożach szpitalnych, w klinikach, sanatoriach, po domach: "wszystko, co Polskę stanowi". Skąd przychodzą te słowa? Księże Prymasie, tak głosi Akt milenijny, złożony przez ciebie i Episkopat Polski na Jasnej Górze: "wszystko, co Polskę stanowi". To wszystko w rękach Bogarodzicy - pod krzyżem na Kalwarii i w wieczerniku Zielonych Świąt. To wszystko: dzieje Ojczyzny, tworzone przez każdego jej syna i każdą córkę od tysiąca lat - i w tym pokoleniu, i w przyszłych - choćby to był człowiek bezimienny i nieznany, tak jak ten żołnierz, przy którego grobie stoimy... To wszystko: i dzieje ludów, które żyły wraz z nami i wśród nas, jak choćby ci, których setki tysięcy zginęły w murach warszawskiego getta. To wszystko w tej Eucharystii ogarniam myślą i sercem i włączam w tę jedną jedyną Najświętszą Ofiarę Chrystusa na placu Zwycięstwa. I wołam, ja, syn polskiej ziemi, a zarazem ja, Jan Paweł II, papież, wołam z całej głębi tego tysiąclecia, wołam w przeddzień święta Zesłania, wołam wraz z wami wszystkimi: Niech zstąpi Duch Twój!Niech zstąpi Duch Twój i odnowi oblicze ziemi!Tej ziemi! Amen.

Nobel Acceptance speech by Martin Luther King, Jr.

Your Majesty, Your Royal Highness, Mr. President, Excellencies, Ladies and Gentlemen:

I accept the Nobel Prize for Peace at a moment when 22 million Negroes of the United States of America are engaged in a creative battle to end the long night of racial injustice. I accept this award on behalf of a civil rights movement which is moving with determination and a majestic scorn for risk and danger to establish a reign of freedom and a rule of justice. I am mindful that only yesterday in Birmingham, Alabama, our children, crying out for brotherhood, were answered with fire hoses, snarling dogs and even death. I am mindful that only yesterday in Philadelphia, Mississippi, young people seeking to secure the right to vote were brutalized and murdered. And only yesterday more than 40 houses of worship in the State of Mississippi alone were bombed or burned because they offered a sanctuary to those who would not accept segregation. I am mindful that debilitating and grinding poverty afflicts my people and chains them to the lowest rung of the economic ladder.

Therefore, I must ask why this prize is awarded to a movement which is beleaguered and committed to unrelenting struggle; to a movement which has not won the very peace and brotherhood which is the essence of the Nobel Prize.

After contemplation, I conclude that this award which I receive on behalf of that movement is a profound recognition that nonviolence is the answer to the crucial political and moral question of our time - the need for man to overcome oppression and violence without resorting to violence and oppression. Civilization and violence are antithetical concepts. Negroes of the United States, following the people of India, have demonstrated that nonviolence is not sterile passivity, but a powerful moral force which makes for social transformation. Sooner or later all the people of the world will have to discover a way to live together in peace, and thereby transform this pending cosmic elegy into a creative psalm of brotherhood. If this is to be achieved, man must evolve for all human conflict a method which rejects revenge, aggression and retaliation. The foundation of such a method is love.

The tortuous road which has led from Montgomery, Alabama to Oslo bears witness to this truth. This is a road over which millions of Negroes are travelling to find a new sense of dignity. This same road has opened for all Americans a new era of progress and hope. It has led to a new Civil Rights Bill, and it will, I am convinced, be widened and lengthened into a super highway of justice as Negro and white men in increasing numbers create alliances to overcome their common problems.

I accept this award today with an abiding faith in America and an audacious faith in the future of mankind. I refuse to accept despair as the final response to the ambiguities of history. I refuse to accept the idea that the "isness" of man's present nature makes him morally incapable of reaching up for the eternal "oughtness" that forever confronts him. I refuse to accept the idea that man is mere flotsom and jetsom in the river of life, unable to influence the unfolding events which surround him. I refuse to accept the view that mankind is so tragically bound to the starless midnight of racism and war that the bright daybreak of peace and brotherhood can never become a reality.

I refuse to accept the cynical notion that nation after nation must spiral down a militaristic stairway into the hell of thermonuclear destruction. I believe that unarmed truth and unconditional love will have the final word in reality. This is why right temporarily defeated is stronger than evil triumphant. I believe that even amid today's mortar bursts and whining bullets, there is still hope for a brighter tomorrow. I believe that wounded justice, lying prostrate on the blood-flowing streets of our nations, can be lifted from this dust of shame to reign supreme among the children of men. I have the audacity to believe that peoples everywhere can have three meals a day for their bodies, education and culture for their minds, and dignity, equality and freedom for their spirits. I believe that what self-centered men have torn down men other-centered can build up. I still believe that one day mankind will bow before the altars of God and be crowned triumphant over war and bloodshed, and nonviolent redemptive good will proclaim the rule of the land. "And the lion and the lamb shall lie down together and every man shall sit under his own vine and fig tree and none shall be afraid." I still believe that We Shall overcome!

This faith can give us courage to face the uncertainties of the future. It will give our tired feet new strength as we continue our forward stride toward the city of freedom. When our days become dreary with low-hovering clouds and our nights become darker than a thousand midnights, we will know that we are living in the creative turmoil of a genuine civilization struggling to be born.

Today I come to Oslo as a trustee, inspired and with renewed dedication to humanity. I accept this prize on behalf of all men who love peace and brotherhood. I say I come as a trustee, for in the depths of my heart I am aware that this prize is much more than an honor to me personally.

Every time I take a flight, I am always mindful of the many people who make a successful journey possible - the known pilots and the unknown ground crew.

So you honor the dedicated pilots of our struggle who have sat at the controls as the freedom movement soared into orbit. You honor, once again, Chief Lutuli of South Africa, whose struggles with and for his people, are still met with the most brutal expression of man's inhumanity to man. You honor the ground crew without whose labor and sacrifices the jet flights to freedom could never have left the earth. Most of these people will never make the headline and their names will not appear in Who's Who. Yet when years have rolled past and when the blazing light of truth is focused on this marvellous age in which we live - men and women will know and children will be taught that we have a finer land, a better people, a more noble civilization - because these humble children of God were willing to suffer for righteousness' sake.

I think Alfred Nobel would know what I mean when I say that I accept this award in the spirit of a curator of some precious heirloom which he holds in trust for its true owners - all those to whom beauty is truth and truth beauty - and in whose eyes the beauty of genuine brotherhood and peace is more precious than diamonds or silver or gold.

Post-Katrina speeches by George W. Bush
16th September 2005
On this Day of Prayer and Remembrance, our nation remains in the shadow of a storm that departed two weeks ago. We're humbled by the vast and indifferent might of nature, and feel small beside its power. We commend the departed to God. We mourn with those who mourn, and we ask for strength in the work ahead.  The destruction is immense, covering a city, a coastline, a region. Yet the hurt always comes down to one life, one family. We've seen the panic of loved ones separated from each other, the lonely pain of people whose earthly possessions were swept away, and the uncertainty of men and women and children driven away from the lives they knew. Many did not survive the fury of the storm. Many who did ask, why -- and wonder, what comes next. 

White House photo by Krisanne JohnsonIn this hour of suffering, we're prayerful. In a wounded region, so many placed their faith in a God who hears and helps. And so many are bringing their grief to a Savior acquainted with grief. Our nation joins with them to pray for comfort and sorrow, for the reunion of separated families, and a holy rest for the ones who died. Through prayer we look for ways to understand the arbitrary harm left by this storm, and the mystery of undeserved suffering. And in our search we're reminded that God's purposes are sometimes impossible to know here on Earth. Yet even as we're humbled by forces we cannot explain, we take comfort in the knowledge that no one is ever stranded beyond God's care. The Creator of wind and water is also the source of even a greater power -- a love that can redeem the worst tragedy, a love that is stronger than death. 
In this hour of suffering, our nation is thankful. We have been inspired by acts of courage and goodness: Coast Guardsmen and military personnel reaching out of helicopters and lifting victims from rooftops; firefighters wading through mud and debris to search for victims and survivors; doctors and nurses defying danger so their patients might live. Many of those who saved others lost their own homes and were separated from their own families. And many stories of heroism and rescue will never be told because they are known to God alone. 
We're thankful for a spirit seen across the Gulf Coast that faces the worst and chooses to hope. We're thankful, as well, for the many ordinary citizens who heard the cries of neighbors and answered them. Across the country, Americans saw the hungry and gave them something to eat; saw the thirsty and gave them something to drink; saw strangers and invited them in. One man who was rescued and given shelter after the storm said, "I didn't think there was so much love in the world." In this hour of suffering, our nation is also mindful of the work ahead. Through this tragedy great duties have come to our nation. The destruction of this hurricane was beyond any human power to control, but the restoration of broken communities and disrupted lives now rests in our hands. And we accept this responsibility not as a burden or a chore, but as an opportunity to serve our fellow Americans, as they would do for us. This task will measure our unity as a people. Americans of every race and religion were touched by this storm; yet some of the greatest hardship fell upon citizens already facing lives of struggle -- the elderly, the vulnerable, and the poor. And this poverty has roots in generations of segregation and discrimination that closed many doors of opportunity. As we clear away the debris of a hurricane, let us also clear away the legacy of inequality. Let us deliver new hope to communities that were suffering before the storm. As we rebuild homes and businesses, we will renew our promise as a land of equality and decency. And one day, Americans will look back at the response to Hurricane Katrina and say that our country grew not only in prosperity, but in character and justice. 
On this National Day of Prayer and Remembrance, we pledge ourselves to the demanding work of revival, and renew the faith and hope that will carry that work to completion. In the worst of storms, and in the rush of flood waters, even the strongest faith can be tested. Yet the Scriptures assure us, "many waters cannot quench love; neither can the floods drown it." So now we go forward, confident in the good heart of America, and trusting that even among the ruins, the love of God remains at work. May God bless and keep the souls of the lost. May His love touch all those in need, and may He always watch over the United States of America. God bless.

12th January, 2006
Thanks for hosting us. Tommy Longo was in the class of '75. I hope that means you didn't lower your academic standards in that year. He and old Doc Blanchard, they told me. Doc Blanchard went here, in case you didn't know it, the Heisman Trophy winner who carried the leather for West Point. And one of the things that brother (ph) told me, he said, we wanted to make sure we saved the Heisman Trophy that Doc Blanchard had made sure was housed here in this facility. But I do want to thank you all for letting us come by. Thanks for being in education, really an important part of the future of this state and this country to make sure people get a good education.

I stood in Jackson Square early on and -- after the storm hit, and I said we're not just going to survive but thrive. By that I meant it's one thing to kind of ride it out, it's another thing to take out of the harm that came and convert this into a better life. I said we're not just going to cope but we'll overcome. I meant what I said. I couldn't have said that if I didn't have confidence though in the people in the local area that had such a spirit to be able to do so. I'm here to report to you some of the progress made and just to let you know that people in far away places like Washington, D.C. still hear you, and care about you. After signing all of the legislation I've signed, the federal government has committed $85 billion so far to helping folks and to help rebuild the Gulf coast of our country. Of that $85 billion, about $25 billion has been spent. So $85 billion is available, $25 of it is already in the pipeline, that's $60 billion more coming your way. 

Part of the strategy to make sure that the rebuilding effort after the recovery effort worked well was to say to people like Haley and the governor of Louisiana and the mayor of New Orleans, you all develop a strategy. It's your state. It's your region. You know the people better than people in Washington. Develop the rebuilding strategy, and the role of the federal government is to coordinate with you and to help. I thought that was an important first statement to make when people began to wonder what life would be like after the storm hit. My view is -- and a lot of my political philosophy is based on -- the local folks know better than the folks in Washington D.C. I remember when Haley invited me down and he said -- I think we were in a tent at that time. There wasn't a lot of electricity. It was like an old time daytime revival without electricity. It was hot in the tent. It was the first meeting, I think, or at least the first called meeting, of the commission headed by Jim Barksdale, citizens from all walks of life, all occupations, all aimed at one thing -- putting together a strategy that helped this part of the world become even better than it was before. 

I have an obligation to make sure that the federal government responds and coordinates and stays in touch with not only the commission and the governor, but local folks as well, and I picked a fellow that I trust, a person who has had a lot of experience, a person who understands how people think down here. After all, he is from Texas. He understands urban life and he understands rural life and he knows the importance of county commissioners, or you call them county supervisors, I guess. He's a guy who's a good listener and he's got my full confidence and that's my friend Don Powell who is with me today. He's going to be the federal coordinator. His job is to come down here and listen and report back. And I recognize there's some rough spots and I'm going mention some of them here in a minute, and we're going to work to make them as smooth as possible. The first challenge we had after the storm hit was to take care of the people that were displaced. Millions of people -- or over a million people -- evacuated and scattered. It was an amazing period in our history when you think about it. One day, people's lives were turned upside down, and they're looking for help. And they're looking for compassion. And they found it. People found it in churches and synagogues and community centers and private homes -- an amazing part of our history when you think about it. It's like there's a great capacity to absorb hurt in our country, because we've got individuals that are so decent and honorable.

The government had a role to play, and that is to get money in people's pockets. I mean, when you get -- when you have to evacuate, you don't have time to plan. And so one of the first things we did is we got $2,000 in people's pockets as quickly as possible to help them. In other words, it was a response geared toward the individual. We had special designation for all evacuees so they could become available for Medicaid or family services or the federal programs. The idea was to get a response as quickly as possible to people scattered all over the country so they could help get their feet on the ground. We gave waivers to states. We kind of deregulated the system so states could respond quickly to the people who needed help. We provided 700,000 households with rental help. In other words, the goal is for people to be back in their homes in a home they call their own. That's the goal. But, in the meantime, we had to deal with people evacuated and people without homes. And, so, a part of the plan has been to provide temporary housing with rental vouchers. Three hundred ninety million dollars went out as HUD vouchers for a group of people that qualified. I can remember people hollering for trailers. We became the largest consumer of trailers probably in the history of mankind. And I know it was slow to begin with. The production needed to be ramped up. And, frankly, the government crowded out other purchasers, in order to set priorities for people down in this part of the world. We have now put out 61,000 trailers, and there are more in the pipeline. 

I was asking Haley, does he have a feel for how many more we need? And he said, we're getting close to the end. But there is still a need. And we understand that. And the -- and manufacturing is making progress. We put cruise ships out, at one point, to help people house on the temporary basis, particularly in New Orleans, so that we could get the police and the firefighters a place to stay, so they could do their job. People ended up in hotel rooms. At one time, there was about 80- something-thousand people in hotels rooms. It's now down to 25,000 people -- families in hotels room. We are in the process of trying to locate every single family and provide the rental assistance help for them, so they can move from the hotel into a rental housing, all aimed, by the way, at provided some kind of housing until the permanent housing market takes off. We're trying to bridge from being an evacuee to a person in a place, until their own home gets ready to move into. And, so, what can we do? Well, the first thing is, we can focus on repairing homes. That's not going to do you very good down here in Waveland. I understand that. Tommy and I and the governor and Marsha just drove by. There is no homes to repair. It's just been flattened. That's what the people of America have got to understand. Sometimes, hurricanes go through. And there is a home and a structure, and maybe put a roof on or do something. Not here. Our fellow citizens, they got to know, when this hurricane hit, it just obliterated everything. It just flattened it. But, in parts of the hurricane zone, there is repairs that can be done. 

FEMA assistance will help with that. SBA loans have gone out to about -- for about $2.1 billion to help people repair their homes. Now, the most innovative approach, however, to getting the homes rebuilt is the CDBG grants that Haley Barbour negotiated on behalf of the people of Mississippi. That's government initials for direct money to help people who weren't there to get their insurance to pay them off. I remember being down in Biloxi. I think it was my first trip. And it was hot, and it was steamy. And an older lady walked up to me and said to me -- I said, how you doing? And she looked at me, said, not worth a darn. And I said, well, I don't blame you. She said, I have been paying all my life for my insurance. Every time that bill came, I paid it, every single month. And, all of a sudden, the storm hit, Mr. President, and I -- came time to collect, and they told me no. And she was plenty unhappy. And she was looking for anybody she could be unhappy with. And I just happened to be the target. I think Jean (ph) was with me then. Or I might have shared this story with Jean about that. One way to handle the issue -- I know you got a lawsuit here. And I'm not going to talk about the lawsuit. But Haley did something innovative, which was to take the CDBG grants, a lot of money for Mississippi, and going to help the people do the job that many think the insurance companies should have done in the first place. Having said that, the government has paid out $12 billion in flood insurance. For those who had flood insurance, the government is making good on its -- on its -- on the bargain with the people. We got a -- if you have got an FHA loan, your loan will be forgiven for a year. In other words, there is an attempt to try to make sure that things are being done so that we -- people can get back in their homes and get -- and people can get to be rebuilding. 

There is going to be a building boom down here. There just is. It's going to be an exciting time for people. One of the real challenges is whether or not people are going to have the skill set necessary to be able to meet the needs of the people, whether there are going to be enough electricians, enough plumbers, enough roofers. But you're going to have yourself a building boom. You watch. There are going to be work -- people are going to be working hard here. And Don Powell and I, to this end, met with a group of leaders in Washington, D.C., from building trade unions and businesses. And the whole idea was to come up with a strategy to make sure people have got the skills necessary to fill the jobs which are going to exist. See, our goal -- and I know it's the governor's goal -- is make sure the jobs first go to Mississippi people when it comes to rebuilding this -- and Mississippi businesses. And we want this opportunity to be an opportunity where minority-owned businesses and women-owned businesses have a chance to flourish. An ownership society has got to be a part of a new vision, where people from all walks of life can say, I'm owning an own -- my own business. I'm operating my own business. I'm owning my own home. It's a fantastic opportunity. And -- but it's not going to work unless people have the skill set necessary to be able to fill those jobs and to be able to provide for the -- to meet the consumer demand. And, so, the idea is -- and Powell is going to work on this strategy -- is to work with your community college system, or the building trades, and have centers where people can go to learn how to -- to get the skills necessary to fill the jobs which are coming. They're coming. 

You're going to -- it's going to be an exciting time down here, just so long as you're able to get enough material and enough labor. One other important -- and, by the way, speaking about jobs, not only do we got to make sure people have the skills necessary to fill the jobs. The federal government has got a lot of facilities down here. And there is a lot of federal employees in this part of the world. We're going to rebuild the federal facilities, so that the people will be able to work. This recovery is going to be led by the private sector, however. The federal government is going to help. And $85 billion is a good -- I -- I would call that help, so far. But the truth of the matter is, the jobs and the quality of life, the recovery, is going to be led by the private sector. I was asking Haley about, you know, some of the industries down here. And he told me, for example, in -- right at the year end, a casino opened. I mean, it's remarkable. If you would have seen what I -- I'm sure you saw what it looked like up and down this coast. And, all of a sudden, there is businesses and people are thriving, people beginning to work. It's happening. And it's the private sector that is going to carry much of the recovery. Congress did a smart thing, in my judgment, was to provide tax incentives for businesses who are in this part of the world. They provide tax incentives for small businesses to expense up to $200,000 of investment, and private -- and incentive for all businesses to provide a 50 percent bonus depreciation for investment made. What I'm telling you is, that's kind of economic talk for saying, if somebody spends money in an investment in this part of the world, they get a tax incentive to do so. In other words, if you're able to make the tax code attract capital, so people invest, it means you're more likely to be able to find work here. The GO Zone is a smart idea. Again, I want to thank the members of Congress for working on that. I think it is going to make a big difference. 

If you are a small business owner -- and we just met today, by the way, with some small business owners in New Orleans. And one of the things that became loud and clear to me there was that, because a lot of people haven't moved back into the region, into area, and if you're a small business owner, there is no customers. So, you have no cash flow, which makes it awfully difficult to survive. There are SBA loans for this. And I understand, for some, the word SBA means slow bureaucratic paperwork. I hear it loud and clear. I will tell you that SBA has put out about $470 million worth of SBA loans. In other words, the loans are going out. But this small agency has been overwhelmed. And, so, Don Powell is working on an interesting idea, and that is to work with the local bankers, people who understand the local customer, as to how to become the agent for the SBA to get money out the door to help small businesses manage their cash flow needs, until the customer base comes back. 

The other thing that happened quickly - and I'm real proud of your folks down here -- was that the energy sector rebounded unbelievably fast. This part of the world is really important for the national security and economic security of the United States of America. Remember, when the storms hit, a lot of folks were really worried about the price of crude oil and gasoline. We, fortunately -- we just did two things I thought were wise. One, we suspended reformulation -- reformulated gasoline rules, which enabled us to import gasoline from Europe, which helps take the pressure off the market. And the price of gasoline, although that went up, didn't go up nearly as high as a lot of people thought, and now heading back down, thank goodness, for people who are working for a living. And the price of crude oil stayed reasonable, because we opened up the Strategic Petroleum Reserve. I was confident in being able to do that, because I knew how fast this industry could move, if just given a chance. The suspension of some regulations to help these refineries and these gas processing plants get up on their feet was important. In other words, if you can get government out of the way, amazing things can happen sometimes in the private sector. So, I want to thank those of you who work in the energy industry for doing what you're doing. I remember going to the plant -- I think Haley and I -- Haley was with me. And we went to the plant in Pascagoula. And we had people there camped out there, working as hard as they could to get the refineries up, so that our citizens from all around the country would be able to have gasoline at a reasonable price. And these people worked hour after hour after hour and did this -- they did the nation a great service. In the meantime, we did our part -- we tried to do our part to make sure that we cleaned out the waterways, so that the ships could move better. And our Coast Guard, by the way, provided invaluable service here in this part of the country. And I'm -- part of the recovery of this part of the world is going to be when you get your infrastructure up and running. I can remember first choppering over here and seeing the incredible devastation done to the bridges and highways. The -- first of all, there has been some incredible construction done. The Slidell bridge there to the west of you got up in record time. It's amazing what happens when you provide a completion bonus for people doing work. And I know you're concerned about the I-90 bridge. But they're getting ready to start on it, as I understand. And there are -- the bills I have signed provide $2.3 billion for repair of highways and bridges in this part of the world. That's going to provide not only jobs, but it's going to make the quality of life come back to what it was. You are dependent upon good highways and good bridges in this part of the world. The government recognized that and put the money out there available for reimbursing the states when they get these highway projects moving. 

One of the really interesting things that happened was education, how the country responded for the kids who had been moved around. And school districts all over America took children from Louisiana and Mississippi and helped educate them. It was really remarkable to watch the education system rise to the challenge. In the bill, there is $1.6 billion worth of operating money. It was money to help these schools stay afloat. It was to reimburse school districts for taking in the children who had evacuated part of the world. That's up -- that's in addition to the federal commitment to replace every school. In other words, part of the commitment is that, if your school got destroyed, the federal government will help rebuild the school, or will rebuild the school. Plus, we understood that there was, you know, a lot of kids that were going to higher education. And these -- I mean, a lot of higher education institutions were affected by the storm, obviously. And they were allowed to retain their federal aid, even though children weren't going to school. In other words, we made a concerted effort to help these schools cope with the crisis. We're going to make a concerted effort to help the schools deal with the long-term reconstruction as a result of the crisis. Ninety- three percent of the schools here in Mississippi are up and running. And it's -- it's an amazing feat in four months' time. It's a great credit, again, to your governor and your education institution, but, more importantly, it's a great credit to the teachers and superintendents and principals of your local schools. 

Finally, the first issue I was confronted with as the president was debris. I remember the meeting very well when the mayor showed up and said, you know, we can't possibly say to our people, things are going to get better, so long as we got piles of debris lying around. It was not only a practical issue, but it was a psychological issue. And I can understand. I mean, I understood right off the bat what they were talking about. And we had a slow start, because we had a little bit of a -- you know, we had an issue of how to get debris off of private property. And, thankfully, there was some creative work done here at the local and state level, with the federal government -- really was -- as to how to deal with the liability issue. I don't want to go into the law. I'm not even a lawyer. Got too many of them up there in Washington anyway. But my point is, is that, by listening to the local folks, and by being flexible about how to deal with an important issue like debris, we're making pretty good progress. Out of the 42 million cubic yards of debris, 27 million have been removed. Now, there is still debris, you know, it's estimated about 15 million cubic foot -- cubic yards of debris left. But there is a certain momentum that's gathering. Haley believes that, by the end of March, we can get most of the debris off of the public property. In other words, they're making progress. Don Powell's job is, to the extent that the federal government is contracting out, we want to make sure that they just don't hustle when the president shows up, that they're hustling all the time, because the rebuilding and rebirth of this area is really going to depend, in large measure, to getting these lots cleaned, to getting your public access roads cleaned up, getting that debris out of people's sight.  There is something -- there is a certain confidence to be gained when you see -- when you see this beautiful countryside cleared of the damage of -- of Katrina. Things have changed a lot when it comes to debris. You know, it's just -- it looks a lot different, a whole lot different. And we got more work to be done. And we're going to stay on it until it gets done. You know, and so, we have done a lot, and there is a lot more to do, but there is a certain kind of optimism and hope that's coming. I hope you feel that. I -- we've (ph) come a long way in four months. It seems like an eternity to you, I know. It seems like a lifetime for a lot of people, to have gone through what you went through. Four months is not all that long. And a lot has happened in that four-month period, and a lot more is going to happen in the next four months, and then the next four months. I can't wait to come back and keeping coming back and seeing the progress that's being made. We -- we have learned some lessons about Katrina. And we're going to analyze every lesson learned. Obviously, the federal response in parts of this devastated area could have been a lot better. We want to know how to make them better. We want to make sure that, when there is a catastrophe of any kind, this government, at the federal level, is capable of dealing with it, in conjunction with the state and local governments. There are going to be some lessons learned about having agencies that get overwhelmed by a size of a storm, agencies whose job it is to help people get on their feet, and maybe aren't able to do it quite as efficiently as some would like. Those are the lessons we're going to continually analyze. That's what you ought to expect of those of us who have been given the high honor of serving you, where they constantly look for ways to do things better. And I just want to assure you, we are. We are. But there are some other lessons learned where we don't need to change, the lesson of courage. We saw great courage. 

I will never forget going to the hangar to see those Coast Guard kids that were flying those choppers. I think it's something like 30,000 citizens were saved by rescue efforts by Coast Guard men and local responders. And the people here on the front lines of saving lives showed great courage during Katrina. I remember seeing the determination of our citizens. One of the lessons learned is, when people are determined, they can get things done, at the Pass Christian school system, for example. This is a place where they consolidated all the schools at the elementary school. It wasn't -- it was kind of inconvenient, you know, when you think about it. But the inconvenience didn't bother the people in charge of that school system. As a matter of fact, they viewed it as a fantastic opportunity to be able to come together and share, and -- a lot like before. And that school was up and running with broken windows and -- but there wasn't a broken heart. And the spirit wasn't broken. One of the lessons, of course, as I mentioned, is the compassion of our fellow citizens. Think about lonely folks being sent out, having all their property, their material goods destroyed, wondering what the future meant for them. And there is a loving family saying, I love you, brother, or, I love you, sister. Think about a country where the compassion is so strong that a neighbor in need can find a stranger that wants to help them get their feet back on the ground. One of the lessons of this storm is the decency of people, the decency of men and women who care a lot about their fellow citizens, whether they be elected officials or just folks on the ground here just trying to make somebody else's life even better than it was before. So, we learned some lessons about how to respond. And we're going to change. But some of the lessons shouldn't change. And that is the decency and character of the American people. It has been an amazing experience for you. You just got to know, though, that a lot of people in this country, many of whom have never been down here, care for you. They pray for you. And they're pulling for you. God bless.
3rd September, 2005.

Good morning. Yesterday I saw the aftermath of one of the largest natural disasters ever to strike America. A vast coastline of towns and communities are flattened; one of our great cities is submerged. The human costs are incalculable.

In Biloxi I met Bronwynne Bassier and her sister, Kim. Bronwynne told me that the only earthly possessions she has left were the clothes on her back. I also met relief and rescue workers who are performing heroically in difficult circumstances. They've been working around the clock, risking their own lives to save the lives of others. Yet, despite their best efforts, the magnitude of responding to a crisis over a disaster area that is larger than the size of Great Britain has created tremendous problems that have strained state and local capabilities. The result is that many of our citizens simply are not getting the help they need, especially in New Orleans. And that is unacceptable.During my visit I discussed these problems at length with Governor Riley of Alabama, Governor Barbour of Mississippi, Governor Blanco of Louisiana and Mayor Nagin of New Orleans. Each state will have its own set of challenges and issues to solve. Yet all of us agree that more can be done to improve our ability to restore order and deliver relief in a timely and effective manner.This morning I received a briefing on the latest developments on the ground. Right now there are more than 21,000 National Guard troops operating in Louisiana and Mississippi, and more are on the way. More than 13,000 of these troops are in Louisiana. The main priority is to restore and maintain law and order, and assist in recovery and evacuation efforts. In addition to these National Guard forces, the Department of Defense has deployed more than 4,000 active duty forces to assist in search and recovery, and provide logistical and medical support.

Hour by hour, the situation on the ground is improving. Yet the enormity of the task requires more resources and more troops. Today I ordered the Department of Defense to deploy additional active duty forces to the region. Over the next 24 to 72 hours, more than 7,000 additional troops from the 82nd Airborne, from the 1st Cavalry, the 1st Marine Expeditionary Force, and the 2nd Marine Expeditionary Force will arrive in the affected areas. These forces will be on the ground and operating under the direct command of General Russ Honore. Our priorities are clear: We will complete the evacuation as quickly and safely as possible. We will not let criminals prey on the vulnerable, and we will not allow bureaucracy to get in the way of saving lives.Yesterday I also signed a $10.5 billion emergency aid package to fund our ongoing relief efforts. This is a down payment on what will be a sustained federal commitment to our fellow citizens along the Gulf Coast. I want to thank the Congress for their quick, bipartisan action, and I look forward to working with them in the days and weeks ahead.

I know that those of you who have been hit hard by Katrina are suffering. Many are angry and desperate for help. The tasks before us are enormous, but so is the heart of America. In America, we do not abandon our fellow citizens in their hour of need. And the federal government will do its part. Where our response is not working, we'll make it right. Where our response is working, we will duplicate it. We have a responsibility to our brothers and sisters all along the Gulf Coast, and we will not rest until we get this right and the job is done. This week we've all been humbled by the awesome powers of Mother Nature. And when you stand on the porch steps where a home once stood, or look at row upon row of buildings that are completely under water, it's hard to imagine a bright future. But when you talk to the proud folks in the area, you see a spirit that cannot be broken. The emergency along the Gulf Coast is ongoing; there's still a lot of difficult work ahead. All Americans can be certain our nation has the character, the resources, and the resolve to overcome this disaster. We will comfort and care for the victims. We will restore the towns and neighborhoods that have been lost in Louisiana, Mississippi and Alabama. We'll rebuild the great city of New Orleans. And we'll once again show the world that the worst adversities bring out the best in America.
May God bless you, and may God continue to bless our country.
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